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SUPPORTING STATEMENT 
RECREATIONAL BAIT AND TACKLE STORE ECONOMIC SURVEY 

OMB CONTROL NO. 0648-XXXX 
 
A. JUSTIFICATION 
 
1.  Explain the circumstances that make the collection of information necessary. 
 
The National Oceanic and Atmospheric Administration’s (NOAA) National Marine Fisheries 
Service (NMFS) manages recreational fisheries, under the authority of the Magnuson-Stevens 
Fishery Conservation and Management Act of 1976 as amended through 2006 (MSA).  National 
Standard 2 under the MSA Sec 301.98-623 requires the use of the best scientific information 
available. Sec. 303.109-479 specifies that a fishery impact statement for the plan or amendment 
must assess, specify and analyze the likely effects, including the social, conservation and 
economic impacts of conservation and management measures for participants in the fishery and 
fishing communities. 
 
Marine recreational fishing is a popular pastime across the United States (U.S.) that generates 
significant economic impacts to both local economies and to the nation.  One category of 
businesses that is most directly supported by marine recreational fishing is stores that sell bait, 
tackle, and other fishing-related equipment.  Such businesses can be heavily impacted by spatial 
and temporal changes in recreational fishing participation caused by fishing regulations such as 
fishery closures.  As specified in the MSA, NMFS is required to enumerate the economic 
impacts of the policies it implements on fishing participants and coastal communities.  In order 
to fulfill this mandate and in recognition of the economic importance of businesses supported by 
recreational fisheries, NOAA will conduct a nationwide cost and earnings survey on bait and 
tackle stores located in coastal and near-coastal communities. 
 
The purpose of this data collection is to gather cost and earnings data nationwide from marine 
recreational fishing bait and tackle stores in coastal and near coastal communities in all coastal 
states.  These data will be used to estimate total costs and earnings of marine bait and tackles 
stores and andevelop regional and national economic profiles of the marine bait and tackle store 
industry.  The population targeted by the economic survey will be stores that sell marine 
recreational fishing bait, tackle, and other fishing-related equipment and apparel (excluding 
boats) that are located in coastal and near-coastal counties (Appendix I, Figures 1 and 2). 
 
The primary objectives of this data collection are to: 1) collect data on the annual costs and 
earnings of stores that sell bait, tackle, and other equipment for marine recreational fishing; 2) 
obtain data required to profile and categorize the different types of businesses that sell bait and 
tackle; and 3) receive feedback from business operators on how various factors affect their sales 
of bait and tackle.  Additionally, we are considering the possibility of using the data collected by 
this study to estimate the economic contribution of marine bait and tackle stores to regional 
economies and the nation using a regional economic input-output model such as IMPLAN, but 
are not requesting authorization for such analyses at this time.  
 
For the purpose of this study, bait and tackle stores are defined as any store that sells marine 
recreational fishing bait, tackle, and fishing-related equipment and apparel, whether such 

http://www.nmfs.noaa.gov/msa2005/docs/MSA_amended_msa%20_20070112_FINAL.pdf
http://www.nmfs.noaa.gov/msa2005/docs/MSA_amended_msa%20_20070112_FINAL.pdf
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merchandise represent the majority of the business’ sales, or only a small fraction of them.  The 
proposed data collection will be the first time NOAA will conduct a nationwide survey to gather 
cost and earnings data on marine recreational fishing bait and tackle stores across the United 
States. 
 
2.  Explain how, by whom, how frequently, and for what purpose the information will be 
used.  If the information collected will be disseminated to the public or used to support 
information that will be disseminated to the public, then explain how the collection 
complies with all applicable Information Quality Guidelines.  
 
The information will provide fisheries managers with baseline quantitative information on the 
costs and earning of bait and tackle stores in coastal and near coastal communities.  Fisheries 
management council staff may refer to the information periodically to better understand the 
economic characteristics of the marine bait and tackle store sector  in their region.Survey data 
may be used to categorize bait and tackle stores in coastal communities, and identify the fisheries 
that these businesses depend on the most.  
 
The survey will collect information on: 1) total gross revenue and how much of that revenue is 
derived from sales of marine recreational fishing bait and tackle, 2) business costs, 3) number of 
full and part time employees, 3) descriptive data about the structure of businesses, 4) which 
fisheries generate the most sales, and 5) how various factors are affecting the sales of bait and 
tackle stores. Data on business costs and employees will be collected for the entire business, 
even if bait and tackle sales only make a portion of gross sales, as it would likely be difficult for 
a store operator to attribute the exact percentage of costs and employees directly related to bait 
and tackle sales.  In data analysis, cost and employee data will be scaled based on each business’ 
ratio of bait and tackle sales to total gross sales. 
 
The survey will be conducted in two phases.  One phase will utilize a mail survey, to collect cost 
and earnings data on independent bait and tackle stores, and small regionally restricted chains.  
Questionnaires will vary slightly by region with the main differences being the use of different 
lists of fisheries for each region in one question, and the inclusion of spearfishing gear in the 
Hawaii region.  The second phase will collect cost and earnings data on large national and 
regional chains via a mail survey following direct efforts to identify and recruit firm personnel to 
participate in the study. Results will be calculated by fisheries management region, store 
category, and nationally. 
 
In the Phase One questionnaire, which targets independent stores and local chains, questions 1 
(type of store) and 2 (number of store locations) are descriptive questions that will be used to 
categorize the responding stores.  Question 3 will be used to indicate whether the data provided 
is for a calendar year or a corresponding fiscal year.  Questions 4 through 7 will be used to 
determine each store’s total gross sales, and how much of those sales are for recreational bait and 
tackle, both overall and for specific categories.  Question 4 through 7 will be used to determine 
how reliant businesses are on sales of bait and tackle, particularly for saltwater fishing versus 
freshwater fishing, and will be used in cost and earnings analyses.  Question 8 will be used to 
assess the seasonality of bait and tackle sales which will allow for future determination of how 
seasonal fishery closures might affect bait and tackle sales.  Question 9 will be used to determine 
if stores have internet sales and if so, what percentage of their gross sales come from this source.  
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This will inform us as to whether stores are solely dependent on local sales or not.  Question 10 
will provide data on how many individuals stores employ.  Questions 11 and 12 will be used to 
quantify business expenses.  Questions 11 and 12 will also be used in cost and earnings analyses.  
The data will also be compared to total gross sales to estimate business profit margins.  When 
estimated across the industry, this data can help assess the susceptibility of businesses to 
fluctuations in sales that may come with major regulatory changes in recreational fisheries 
management.  Question 13 will identify which recreational fisheries businesses are most 
dependent on for sales.  While NOAA Fisheries has ample data on fishing effort across regional 
recreational fisheries, the costs of equipment for various recreational fisheries can vary 
substantially.  As such, the fisheries on which individual stores are most dependent for sales may 
not always be reflective of angling effort across fisheries.  Question 14 will provide data on the 
age of a business which will enable us to assess if more established businesses are more 
profitable than others.  Finally, Question 15 will provide us data on store owner/operator 
opinions in regards to how various factors affect their business’ sales.  While the data collected 
in question 15 is not the primary concern of this data collection, it will help inform agency and 
council personnel on the concerns of the industry, and may inform the objectives of future 
studies of the industry. 
 
The Phase Two questionnaire, which will collect cost and earning data form large national and 
regional chains, is largely similar to the Phase One questionnaire with a few minor differences.  
First, we have added a question on sales by geographic region so that sales for large chains can 
be broken out regionally for rulemaking assessments.  Second, we have removed the questions 
regarding which fisheries support most of their sales because national and regional chains are 
unlikely to depend primarily on only a few fisheries, but see sales distributed across a multitude 
of regional fisheries.  Finally, we removed the question asking for their opinions on how various 
factors are affecting their business.  This question was removed because of concerns that the 
individuals that are best suited to respond to the cost and earnings questions within the survey 
would likely not be the best individuals to advance company opinions on such issues.  The 
sample frame for businesses that sell bait and tackle will be composed from a combination of 
lists of fishing license vendors and/or bait and tackle stores supplied by coastal state fisheries 
management agencies, customer lists supplied from bait and tackle wholesalers, and a list of 
known national and regional chains. 
 
It is anticipated that the information collected will be disseminated to the public or used to 
support publicly disseminated information as with the results of previous economic surveys of 
the recreational fishing community (i.e., angler expenditure surveys and for-hire cost and 
earnings studies).  NOAA Fisheries will retain control over the information and safeguard it from 
improper access, modification, and destruction, consistent with NOAA standards for 
confidentiality, privacy, and electronic information.  See response to Question 10 of this 
Supporting Statement for more information on confidentiality and privacy.  The information 
collection is designed to yield data that meet all applicable information quality guidelines.  Prior 
to dissemination, the information will be subjected to quality control measures and a pre-
dissemination review pursuant to Section 515 of Public Law 106-554. 
 
3.  Describe whether, and to what extent, the collection of information involves the use of 
automated, electronic, mechanical, or other technological techniques or other forms of 
information technology. 

http://www.fws.gov/informationquality/section515.html
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The data, collected via a mail survey, will have limited use of automated, electronic, 
mechanical, or other technological techniques and includes a mail merge to create personalized 
cover letters and mailing labels.  The cover letter will involve the merging of the sampling 
database with prepared cover letters to create a personalized introduction to the survey.  Optical 
character recognition may be used to automatically capture mail survey responses to increase 
accuracy and efficiency of data entry.  The data collected via the telephone survey of non-
respondents will be recorded directly into a desktop computer. 
 
4.  Describe efforts to identify duplication. 
 
Based on discussions with other NOAA economists, there is no significant duplication of effort 
within NOAA Fisheries or with other federal surveys.  This is the first nationwide cost and 
earnings study specifically targeting retail stores that sell recreational fishing bait, tackle, and 
other related equipment that has ever been conducted by NOAA Fisheries.  In recent years, 
NOAA Fisheries personal have collected limited data on recreational fishing bait and tackle 
stores in areas hit by natural and man-made disasters.  For example, data was collected on these 
stores in the Gulf States following the Deep Water Horizon Spill and Hurricanes Katrina and 
Rita, and in New York and New Jersey following Super Storm Sandy to assess the effects of 
these events on coastal communities.  However, the data collected following these events 
focused more on damage done to the stores physical locations, lost inventory, and lost sales.  
These assessments were often hampered by the lack of an established sampling frame, and the 
kind of baseline data that would be collected by the proposed study.  The possession of baseline 
cost and earnings data and a national sampling frame would greatly expedite future damage 
assessments. 
 
Bait and tackle, and other sporting goods stores, are of course surveyed from time to time as part 
of regular U.S. Census Bureau’s Retail Trade Reports, but these surveys do not collect the 
specific level of data found in this study.  Many businesses that receive the U.S. Census Bureau’s 
Annual Retail Trade Report are only asked to provide data on their overall costs and sales.  For 
those businesses that are asked to itemize their sales, recreational fishing bait and tackle are 
lumped in with all sporting goods sales.  Most retail stores that sell recreational fishing bait and 
tackle also sell other sporting goods merchandise for hunting, camping, team sports, and general 
outdoor apparel.  For NOAA Fisheries purposes, it is essential that we be able to distinguish 
sales of these items from sales of recreational fishing bait and tackle. 
 
Finally, NOAA periodically conducts surveys to collect data on marine recreational angler 
expenditures at both the regional and national level.  While these surveys provide us data on how 
much anglers spend on recreational fishing bait and tackle, the data they provide are analyzed at 
a highly aggregated level and therefore do not provide a detailed characterization of the industry 
or assess the economic contributions of retail bait and tackle stores on their own that can be 
highly useful for estimating the effects of natural disasters on this sector of the economy.  While 
surveys of angler expenditures provide estimates of total sales of bait and tackle for marine 
angling, they do not quantify the operating costs of bail and tackle stores.  Business operating 
costs generate a significant portion of their economic contributions to regional economies by 
supporting other regional businesses whether they are wholesalers, utilities, professional service 
providers, or other material providers.  Furthermore, surveys of angler expenditures do not 
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provide information on the distribution of sales between large regional and national and local 
independently operated stores.  Data on the distribution of sales between such business 
categories is necessary to fully grasp the potential regional impacts of agency actions on the bait 
and tackle retail sector.  Finally, representatives of the recreational bait and tackle retail industry 
have repeatedly requested that NOAA Fisheries take steps to better assess the economic 
contribution of their industry on the nation’s economy. 
 
5.  If the collection of information involves small businesses or other small entities, describe 
the methods used to minimize burden.  
 
It is anticipated that the vast majority of businesses targeted by this study, with the exception of 
some of the national chains, will meet the cut off for being considered a small business ($14 
million or less in annual sales).  Several steps have been taken in this survey to minimize burden.  
First, we have kept the survey to three and half pages to ensure it can be completed in the 
shortest amount of time possible.  Second, we provide store owners the flexibility to report their 
cost and earnings over either the 2013 calendar year, or the approximate fiscal year dependent on 
how they maintain their financial records.  Allowing businesses to report on a time frame that 
matches their existing financial records will eliminate significant burden that could be associated 
with recalculating costs and earnings for a time frame that does not match their records.  This 
practice is also used by the U.S. Census Bureau in their Annual Retail Trade Reports.  Third, 
instead of asking stores for their exact total gross revenues, we provide them with a series of bin 
ranges to choose from, and then ask for percentage estimates for all follow-up revenue questions.  
Fourth, we ask for all cost estimates as a proportion of total gross sales instead of actual dollar 
figures.  By providing store operators with ranges, and asking for percentage estimates as 
opposed to exact figures, business operators will be able to avoid having to make time 
consuming calculations of exact figures.  Furthermore, we have received consistent feedback 
from industry groups that reluctance to provide exact figures among business operators would 
severally hamper survey response rates.  Fifth, the first letter sent to selected businesses will 
include a postcard that store operators can return if their business does not sell bait and tackle 
and was included in our sample frame in error.  Stores that return these cards will not be 
bothered by additional mailings.  Finally, this reporting is completely voluntary, and all selected 
businesses will be made aware of this fact in every cover letter accompanying the questionnaire. 
 
6.  Describe the consequences to the Federal program or policy activities if the collection is 
not conducted or is conducted less frequently. 
 
As stated above, NOAA Fisheries is required to collect economic data that can be used to 
describe the economic effects on local communities and participants from changes in fisheries 
management policies.  It is vital to collect cost and earnings data via a survey of bait and tackle 
stores because there are no other sources of this information for marine bait and tackle stores that 
provide the level of detail required.  Without this type of information, fisheries managers will not 
be able to assess the economic effects that result from changes in recreational fisheries policies 
that can affect sales of bait and tackle, and therefore, the effects on local and regional 
communities.  Without this study, no other  detailed economic description and characterization 
of the bait and tackle stores that cater to marine anglers will be available. 
 
7.  Explain any special circumstances that require the collection to be conducted in a 
manner inconsistent with OMB guidelines.  
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The collection will be conducted in a manner consistent with OMB Guidelines. 
 
8.  Provide information on the PRA Federal Register Notice that solicited public comments 
on the information collection prior to this submission.  Summarize the public comments 
received in response to that notice and describe the actions taken by the agency in response 
to those comments.  Describe the efforts to consult with persons outside the agency to 
obtain their views on the availability of data, frequency of collection, the clarity of 
instructions and record keeping, disclosure, or reporting format (if any), and on the data 
elements to be recorded, disclosed, or reported. 
 
A Federal Register Notice published on December 23, 2013 (78 FR 77432) solicited public 
comment. 
 
One comment was received in response to the Federal Register Notice that did not directly 
address the information collection requirements, and a second public comment in support of the 
study was submitted following the deadline and is included in this submission. 
 
Comment:  The American Sportfishing Association (ASA) submitted a letter in support of the 
study.  ASA is a national recreational fishing trade association the represents sportfishing 
manufactures, retailers, wholesalers, and angler advocacy groups.  ASA stated that they believe 
this data collection represents a landmark effort that will provide important information on 
coastal fishing tackle retailers and will help NOAA Fisheries better account for this substantial 
segment of the saltwater fisheries economy.  ASA stated that lack of economic data on coastal 
fishing tackle retailers has made it difficult for fisheries managers to account for and mitigate 
potential economic impacts of management decisions on this industry. 
 
Response:  NOAA Fisheries concurs with ASA’s assessment of the need for better economic 
data on recreational fishing bait and tackle retailers.  As the first national economic study of 
recreational fishing bait and tackle retails ever conducted by NOAA Fisheries, this data 
collection will proved NOAA Fisheries with baseline data on the industry that will enable 
fisheries managers to better assess the potential economic impacts of management actions on the 
industry, and enable us to improve our recreational fishing economic models. 
 
In addition to the Federal Register Notice, meetings were held with industry stakeholders (i.e., 
recreational fishing group representatives, industry wholesalers, and individual bait and tackle 
store owners) to discuss the objectives of the survey and the need to conduct the survey.  In 
addition, several presentations about the survey objectives and methods were given, or are 
scheduled to be given, prior to the survey being sent out, at meetings of fisheries economists, 
recreational fishing shows, and industry/constituent- based workshops. 
 
9.  Explain any decisions to provide payments or gifts to respondents, other than 
remuneration of contractors or grantees. 
 
No payments or gifts are made. 
 
10.  Describe any assurance of confidentiality provided to respondents and the basis for 
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assurance in statute, regulation, or agency policy. 
 
As stated on the survey instruments, the data collected will be kept confidential as required by 
section 402(b) of the Magnuson-Stevens and NOAA Administrative Order 216-100, 
Confidentiality of Fisheries Statistics, and will not be released for public use except in aggregate 
statistical form.  If the individual survey data are requested, it will be provided without 
identification as to its source and with personal addresses and phone numbers remaining 
confidential. 
 
11.  Provide additional justification for any questions of a sensitive nature, such as sexual 
behavior and attitudes, religious beliefs, and other matters that are commonly considered 
private. 
 
There are no questions of a sensitive nature. 
12.  Provide an estimate in hours of the burden of the collection of information. 
 
Independent stores and local chains: 
Total responses: 2,500 completed surveys 
Completion time: 30 minutes 
Total hours:  1,250 hours. 
 
National and regional chains: 
Total responses: 10 completed surveys 
Completion time: 3 hours* 
Total hours:  30 hours. 
 
Non-response telephone follow-up survey: 
Total responses: 400 completed surveys 
Completion time: 5 minutes 
Total hours:  33 hours. 
 
Total responses: 2,910 completed surveys 
Total hours:  1,313 hours. 
 
Total annual responses: 970 annualized responses 
Total annual hours:  438 annualized hours. 
 
*The reason for the greater burden estimate for the large chains is they will be providing numbers for the entire 
company, both their retail stores and direct Internet sales. To collect sales and costs data on all this will require them 
to reach out to several departments which will take some extra time.  Alternatively, for the independent stores we 
anticipate that one individual will be able to complete the survey for most stores. 
 
An hourly rate of $45.21 is based on the average for civilians in management occupations from 
the January 2011 National Compensation Survey (http://www.bls.gov/ncs/ocs/sp/nctb1477.pdf).  
There are no other costs to respondent.  A total of 1,313 burden hours are anticipated across all 
parts of the survey, resulting in a cost to respondents of approximately $59,361 over three years, 
or $19,787 on an annual basis. 
 

http://www.corporateservices.noaa.gov/ames/administrative_orders/chapter_216/216-100.html
http://www.bls.gov/ncs/ocs/sp/nctb1477.pdf
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13.  Provide an estimate of the total annual cost burden to the respondents or record-
keepers resulting from the collection (excluding the value of the burden hours in Question 
12 above). 
 
There are no start-up, capital, or maintenance costs associated with this collection.  No new or 
specialized equipment is needed to respond to this collection.  The forms are provided with 
postage-paid envelopes. 
 
14.  Provide estimates of annualized cost to the Federal government. 
 
Based on the cost of conducting the 2014 survey, the estimated Cost to the Government is a one-
time cost of $550,000 (annualized to $185,000) for conducting the mail and phone surveys, 
developing and cleaning the sample frame, printing and mailing, and entering the data from the 
survey.  All analysis of the data and reporting, and any scientific publications will be developed 
by NMFS staff as part of their regular federal duties. 
 
15.  Explain the reasons for any program changes or adjustments. 
 
This is a new submission. 
 
16.  For collections whose results will be published, outline the plans for tabulation and 
publication. 
 
All results will be entered in a database using standard QA/QC procedures in survey research.  
Economists from NOAA Fisheries will analyze the data using standard software (i.e., SAS) and 
standard statistical procedures that are appropriate for survey data.  Results from this collection 
may be used in scientific, management, technical or general informational publications, and 
would follow prescribed statistical tabulations and summary table formats.  
 
Summary data will be developed and be included in various forms available on the Web page 
of the Office of Science and Technology, National Marine Fisheries Service.  The Web site 
address is http://www.st.nmfs.noaa.gov/economics/fisheries/recreational/index.  Data from this 
survey may support research and analyses to be presented at appropriate professional meetings 
and may be submitted for publication in appropriate economic or fisheries peer-reviewed 
journals.  A full report of the survey results will also be produced. 
 
17.  If seeking approval to not display the expiration date for OMB approval of the 
information collection, explain the reasons why display would be inappropriate. 
 
Not Applicable. 
 
18.  Explain each exception to the certification statement. 
 
Not Applicable.  
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SUPPORTING STATEMENT 
RECREATIONAL BAIT AND TACKLE STORE ECONOMIC SURVEY 

OMB CONTROL NO. 0648-XXXX 
 
 
B.  COLLECTIONS OF INFORMATION EMPLOYING STATISTICAL METHODS 
 
1.  Describe (including a numerical estimate) the potential respondent universe and any 
sampling or other respondent selection method to be used. Data on the number of entities 
(e.g. establishments, State and local governmental units, households, or persons) in the 
universe and the corresponding sample are to be provided in tabular form. The tabulation 
must also include expected response rates for the collection as a whole. If the collection has 
been conducted before, provide the actual response rate achieved. 
 
The potential respondent universe consists of stores that sell bait, tackle, and fishing-related 
equipment for marine recreational fishing in coastal and near coastal counties in the contiguous 
U.S., Hawaii, and Alaska.  The sampling frame will be based on lists of fishing license vendors 
provided by state fisheries management agencies, and lists of costumers provided by industry 
wholesalers.  Respondents to Phase 1 (independent and small chain stores) will be stratified by 
federal fisheries management region (North Atlantic, Mid-Atlantic, South Atlantic, Gulf of 
Mexico, Southwest Coast, Northwest Coast, Alaska, and Hawaii).  NOAA Fisheries will use a 
stratified random sample (proportionally sampled from each region) to select the sampling 
population from the frame.  The sampling frame will be cleaned to remove duplicates.  Regional 
and national chains will not be sampled on a stratified basis as only 12 relevant chains have been 
identified.  Tables 1 and 2 describe data on each stakeholder entity.  Based on feedback we have 
received from industry sources, we assume a maximum response rate of 40% for the independent 
store and small chain portion of the survey (Table 1), and 80% for the large chain portion of the 
survey (Table 2). 
 
Table 1.  Independent and Small Chain Bait and Tackle Store Sample 
 

Column A. 
Respondent Entity 

Column B. 
Number of Entries 
in Sampling Frame 

Column C. 
Maximum 

anticipated response 
rate 

Column D. 
Expected number of 

respondents 
(Column C * 40%) 

Mail Survey 6,277 40% 2,500 
 
Table 2.  Large Chain Store Sample 
 

Column A. 
Respondent Entity 

Column B. 
Number of Entries 
in Sampling Frame 

Column C. 
Anticipated 

response rate 

Column D. 
Expected number of 

respondents 
(Column C * 83%) 

National and Regional 
Chains That Sell Bait 
and Tackle 

12 83% 10 
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2.  Describe the procedures for the collection, including: the statistical methodology for 
stratification and sample selection; the estimation procedure; the degree of accuracy 
needed for the purpose described in the justification; any unusual problems requiring 
specialized sampling procedures; and any use of periodic (less frequent than annual) data 
collection cycles to reduce burden. 
 
A stratified random sample of the frame will be used to draw the sample population from the 
sample frames for the independent and small chain portion of the survey.  The allocation method 
for each of the l strata (Respondent Entity) will be a proportional allocation (n1/N1 = n2/N2…nl 
/Nl ).  This allocation method is appropriate when unequal variances for each stratum are 
assumed, which NOAA Fisheries assumes to be true for stakeholder entities in the frame (Rice 
1995). 
 
Note that each region is represented within each l strata.  The survey instrument provided is an 
example of a region specific survey (only variation among regions is the region name and a 
question inquiring which regional fisheries contribute most to their stores sales of bait and 
tackle). 
 
Following Equation 1 (Yamane 1967), approximately 286 observations are required to represent 
the true value for a population of 1,000, assuming a +/- 5% precision rate, 
 

Equation 1. 2)(1 eN
Nn

+
=  

Equation 1, Example. 2)05.0(000,11
000,1286

+
=  

 
where n is the sample size, N is the population size, and e is the level of precision required.  The 
equation assumes a confidence interval of 95% and maximum variability in the sample (.50).  An 
observation unit is an individual respondent. 
 
To ensure proportional allocation among the strata and to ensure that the minimum number of 
observations is met for each strata (286 observations) requires a sampling rate of 28.6% 
(286/1,000 = 0.286).  Applying this rate to each stratum (6 regions not including Hawaii) results 
in a combined sample of 1,781 observations (Table 3).  Hawaii, with only approximately 50 
stores, should increase the minimum number of overall responses to approximately 1,825 
(50/(1+50(0.05)2) = 44; 1,781 + 44 = 1,825). 
 
Table 3.  Final Regional Sample Targets 
 
Column A.  
Region 

Column B. 
No. of Bait and  
Tackle Shops 

Column C. 
Regional Sample 
(No. Stores * 28.6%) 

New England 926 265 
Mid-Atlantic 1,060 303 
South Atlantic 1,191 341 
Gulf of Mexico 977 279 
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West Coast 1,153 330 
Alaska 796 228 
Total 6,227 1,781 
 
 
Given the expected low response rate from independent stores and small chains, an abbreviated 
telephone survey of 10% of non-respondents will be conducted four weeks following the final 
mailing of the survey.  The results of this telephone survey will be used to check for statistically 
significant differences between respondents and non-respondents on select survey variables.   
This collection is anticipated to be a periodic, recurring data collection, taking place every 3 
years. 
 
3.  Describe the methods used to maximize response rates and to deal with nonresponse. 
The accuracy and reliability of the information collected must be shown to be adequate for 
the intended uses.  For collections based on sampling, a special justification must be 
provided if they will not yield "reliable" data that can be generalized to the universe 
studied. 
 
For the independent and small chain phase of the study, mail survey implementation will follow 
state-of-the-art protocols described in ‘The Tailored Design Method’ (Dillman 2000).  Protocols 
include 3-4 mailings with approximately 2 weeks between mailings:  (1) a pre-notice letter 
informing the respondent that they have been selected to receive a survey within the next two 
weeks accompanied by a sheet of frequently asked questions (FAQ) and a postcard the store can 
return if they do not sell bait and tackle; (2) a cover letter describing the importance of filling out 
the survey completely and the survey questionnaire; (3) a post-card follow up thanking 
respondents who returned their survey and reminding respondents to complete their survey and 
return it if they have not already done so; (4) a possible final mailing including a cover letter and 
survey instrument.  The tailored design method is designed to maximize response rates, and 
components of the design have been scientifically tested and determined to increase response 
rates for mail surveys (Dillman 2000).   
 
For the large chain phase of the study, we will identify appropriate contacts at individual firms.  
NOAA Fisheries personal will reach out to these individuals to schedule a time to discuss the 
study, and recruit them for participation in the survey before sending them a copy of the survey 
in the mail. 
 
As described in Question 2, a nonresponse survey will be conducted. 
 
4.  Describe any tests of procedures or methods to be undertaken. Tests are encouraged as 
effective means to refine collections, but if ten or more test respondents are involved OMB 
must give prior approval.  
 
The survey instruments have been designed with input from various industry groups including 
the American Sportfishing Association, Big Rock Sports (a major wholesaler of recreational 
fishing tackle), Cabela’s (a large national chain with significant catalog and internet sales), and 
several independent bait and tackle store owners.  Limited testing of the survey instruments was 
conducted with bait and tackle store owners, but with fewer than ten individuals. 
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5.  Provide the name and telephone number of individuals consulted on the statistical 
aspects of the design, and the name of the agency unit, contractor(s), grantee(s), or other 
person(s) who will actually collect and/or analyze the information for the agency. 
 
Sampling Design, Data Analysis, and Report Writing: 
Clifford Hutt, NOAA Fisheries, Office of Science and Technology; 301-427-8588 
Rita Curtis, NOAA Fisheries, Office of Science and Technology; 301-427-8122 
Sabrina Lovell, NOAA Fisheries, Office of Science and Technology; 301-427-8153 
Scott Steinback, NOAA Fisheries, Northeast Fisheries Science Center; 508-495-2371 
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Why are we asking for your help with this survey?
Achieving high quality recreational fisheries involves more than just managing fish. The marine 
recreational fishing industry is economically important to coastal communities throughout the 
United States. NOAA Fisheries (also known as the National Marine Fisheries Service or NMFS) 
recognizes that the decisions we make have impacts on people’s lives and livelihoods. Thus, NOAA 
Fisheries is conducting the Recreational Bait and Tackle Economic Survey (RBTES) to better 
understand the economic contributions of saltwater bait and tackle shop business so we may 
minimize impacts on coastal communities from changes in fishery regulations and recognize the 
effects of natural disasters and economic downturns.

Who is conducting the survey?
NOAA Fisheries funded and designed the survey which will be conducted by an independent 
research firm. NOAA Fisheries is an agency within the U.S. Department of Commerce’s National 
Oceanic and Atmospheric Administration (NOAA). NOAA’s mission is to understand and predict 
changes in the earth’s environment and conserve and manage coastal and marine resources.

FAQs continued on back page

Recreational Bait and Tackle 
Economic Survey
Frequently Asked Questions 
(FAQs) and Answers

Throughout the United States, marine 
recreational fishing is economically 
important to coastal communities.
To better understand the economic 
contributions of bait and tackle stores 
and potential policy impacts to these 
coastal communities, NOAA Fisheries 
is collecting economic data from bait 
and tackle stores.

FAQs at a Glance
Who is conducting the survey?
Funding/Design: NOAA Fisheries; 
Survey distribution: independent firm

How are businesses selected?
Randomly, from a list compiled by State 
and Federal marine resource agencies

Is participation voluntary? Yes!

How long will the survey take to 
complete?
About 30 minutes (times may vary)

Why participate?
Data you provide will help to better 
inform management decisions

Will data be kept confidential?
Yes! (see back page for more details)

NOAA Fisheries | Recreational Bait and Tackle Economic Survey FAQs

U.S. Department of Commerce | National Oceanic and Atmospheric Administration | National Marine Fisheries Service



How will businesses be selected and is participation voluntary?
Stores will be selected randomly from a list of bait and tackle stores in coastal 
communities, which is being compiled by State and Federal marine resource agencies. 
Their participation in this survey will be voluntary and all information you supply will 
be kept strictly confidential.

How long will it take to complete the survey?
You, or someone in your shop with a working knowledge of the business, should be able 
to complete the survey in about 30 minutes.

Why are stores being asked to provide economic information?
The survey asks for information about your business’ costs and revenues, employment, 
and structure. We understand this is sensitive information that we will take the utmost 
effort in protecting. Your information, when combined with that from other tackle shops 
nationwide, will allow us to construct a baseline assessment of the financial health and 
economic impact of the retail bait and tackle industry.

How will stores be sure their data is confidential and anonymous?
Information provided by individual bait and tackle stores will not be shared with any 
public or private entities including the Internal Revenue Service except in aggregate 
statistical form without identification as to its source.  NOAA Fisheries is required by 
federal law (section 402(b) of the Magnuson-Stevens Act and NOAA Administrative 
Order 216-100, Confidentiality of Fisheries Statistics) to keep your information 
anonymous and confidential. We take your privacy seriously.  Individual data will be 
combined with information from other respondents to present an overall view of the 
economic health of the industry or a particular component of the industry. All economic 
data will be aggregated into statistical form for all reports. It will not be possible to 
identify your individual business in any publication.

If you have any questions or 
concerns about this survey, contact:

Cliff Hutt
cliff.hutt@noaa.gov
301-427-8588

NOAA Fisheries | Recreational Bait and Tackle Economic Survey FAQs
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March 4, 2014 

 

Dr. Rita Curtis 

Economics and Social Science Division Chief 

NOAA’s National Marine Fisheries Service 

1315 East-West Highway 

Silver Spring, MD 20910 

 

 

Dear Dr. Curtis: 

 

The American Sportfishing Association (ASA) is pleased to offer its support for the Recreational 

Bait and Tackle Economic Survey currently being developed by NOAA Fisheries. We believe 

this survey will provide important information on coastal fishing tackle retailers and will help 

NOAA Fisheries better account for this substantial, but often undervalued or ignored, segment of 

the saltwater fisheries economy. 

 

As the nation’s recreational fishing trade association, ASA represents sportfishing 

manufacturers, retailers, wholesalers, and angler advocacy groups, as well as the interests of 

America’s 46 million recreational anglers. ASA also safeguards and promotes the social, 

economic, and conservation values of sportfishing in America, which result in a $115 billion-a-

year impact on the nation’s economy.  

 

The Recreational Bait and Tackle Economic Survey is a landmark effort that will provide a 

national picture of the economic importance of saltwater recreational fishing tackle retailers. 

Despite the impact that management decisions have on coastal fishing tackle retailers, lack of 

economic information at the local, regional and national levels has often made it difficult for 

managers to account for and mitigate potential economic impacts of management decisions. 

ASA appreciates the efforts you have made to gather input from our staff and our members on 

how to ensure this survey’s success, and we look forward to continuing in this cooperative effort. 

 

Sincerely, 

 
Mike Leonard 

Ocean Resource Policy Director 



Bait and Tackle Survey – Regional Variations Checklist 

 

o Change region in title 
o Change region in page header 
o Include dive shops in Q1, spearfishing equipment in Q6 
o Question 7 – change example species for W. Coast + AK to Salmon 
o Question 14 – change example species for W. Coast + AK to Salmon 
o Question 13 – change species and region name 

 

Alaska Region 

 Pacific halibut  Coho salmon 
 Chum salmon  Chinook salmon 
 Pink salmon     Greenling (lingcod) 
 Sockeye salmon     Rockfish 
 Other: Specify ____________________ 

 

West Coast Region  

 Rockfish, greenling, sculpin, bottomfish  Sturgeon, striped bass 
 Bonito, barracuda, calico and sand bass  Ocean-run Salmon 
 Surfperch, corbina, croakers  Tuna, yellowtail, durado 
 Halibut, other flatfish, seabass  Swordfish, marlin, sharks 
 Crab, lobster, abalone, clams, shellfish  Other: Specify ________________ 

 

Gulf of Mexico Region 

 Red or Black drum/Sea trout  Red snapper/Grouper 
 Dolphin/Cobia/Wahoo  Spanish mackerel 
 Jacks (Amberjack, Crevalle, pompano)  Marlin/Tuna/Sharks/Swordfish 
 Black seabass  Gulf and southern kingfish 
 Other: Specify ____________________ 

 

 

 



North Atlantic 

 Striped bass/Bluefish  Atlantic cod 
 Atlantic mackerel  Summer or Winter flounder 
 Tautog      Bluefin tuna 
 Scup      Bonito 
 Other: Specify ____________________ 

 

Mid-Atlantic Region 

 Striped bass/Bluefish  Red or Black drum 
 Atlantic croaker/Spot/Scup  Summer of Winter flounder 
 Tautog/Triggerfish     Marlin/Tuna 
 Black seabass     Weakfish 
 Other: Specify ____________________ 

 

South Atlantic Region 

 Red or Black drum/Sea trout  Spot/Atlantic croaker 
 Jacks (Amberjack, Crevalle, pompano)  Red snapper/Grouper 
 Dolphin/Cobia/Wahoo  Marlin/Tuna/Sailfish/Swordfish 
 Black seabass  Sharks 
 Other: Specify ____________________ 

 

Hawaii Region 

 Offshore trolling (tuna, mahi, ono, billfish)  Tuna hand-lining 
 Reef trolling (papio, barracuda, etc.)  Spearfishing 
 Deep bottom fishing (opakapaka, onaga, etc.)  Casting (bonefish, jacks) 
 Shallow bottom fishing (moana, ulua, weke-ula)  Other: Specify _____________ 

 



  
 
 
 
 
<Date> 
 
<BUSINESSNAME> 
<STREET ADDRESS> 
<CITY>, <ST> <ZIPCODE> 
  
To the manager of <BUSINESSNAME>, 
  
You have been selected to participate in the Marine Recreational Bait and Tackle Economic Survey, the first-ever 
national study to better understand the economic contributions of saltwater bait and tackle stores. Information you 
provide will inform federal and state decision-makers about the impacts of proposed changes in fisheries 
regulation on coastal communities, and help quantify the effects of natural disasters and economic downturns on 
your industry.  
 
Within the next few weeks you will receive a survey in the mail from [contractor] on behalf of NOAA Fisheries, 
an agency within the U.S. Department of Commerce. The questionnaire will ask about your business’ costs and 
revenues, the marine recreational fisheries your business serves, and your impressions on how various factors are 
affecting your business.  
 
Please consider lending your perspective to this voluntary study. Your responses will be kept strictly confidential 
and will not be shared with any other government agency or organization. Survey results will only show 
aggregated industry-level data at the regional and national levels. 
 
If we have contacted you by mistake and your business does not sell recreational fishing bait and tackle, please 
just let us know. We have included a postage-paid postcard with this letter. Simply return the postcard to us and 
we won’t inconvenience you with any subsequent mailings.   
 
If you should have any questions or concerns about this study, please feel free to contact me at 301-427-XXXX 
or cliff.hutt@noaa.gov.   
  
Sincerely, 
  
 
 
 
Clifford Hutt 
Office of Science and Technology 
NOAA Fisheries Service 
Silver Spring, MD  20910 
  
 
 
 
 
 
 
 
 

United States Department of Commerce 
National Oceanic and Atmospheric Administration 
NOAA Fisheries Service 
Silver Spring, MD 20910 

mailto:cliff.hutt@noaa.gov


 
NOAA Fisheries is conducting an economic study of stores that sell marine recreational fishing bait, 
tackle, and related equipment.  Your store was selected for this study from a list of bait and tackle 
stores in coastal states compiled by NOAA Fisheries with the assistance of state fisheries agencies and 
industry groups.  If your business does not sell recreational fishing bait and tackle, and was included in 
our study in error, please check the box below, and return this postage-paid postcard to us to ensure 
you are not bothered with any subsequent mailings.  Please return the postcard as soon as possible, 
and we apologize for any inconvenience. 
 
 

  NO, my business does not sell marine recreational fishing bait, tackle, and equipment.  Please 
remove my store from your study, and do not send me any additional mailings. 

 
  



 
 
 
 
<Date> 
 
<BUSINESSNAME> 
<STREET ADDRESS> 
<CITY>, <ST> <ZIPCODE> 
  
To the manager of <BUSINESSNAME>, 
 
Here is your Marine Recreational Bait and Tackle Economic Survey questionnaire that I mentioned in my letter 
from a few weeks ago. This first-ever national survey will fill an important gap in our current knowledge. With 
your help, we can showcase the importance of bait and tackle stores to coastal economies across the United States.   
 
Please consider lending your perspective to this study by taking 20-30 minutes to complete the enclosed 
questionnaire. 
 
NOAA Fisheries is the federal agency within the U.S. Department of Commerce responsible for the conservation of our 
ocean resources. We are working with [contractor] to conduct this survey to better understand the economic 
contributions of saltwater bait and tackle stores. The research results will be made available to fisheries management 
councils, state agencies, and all interested citizens to inform the discussion of recreational fisheries policies.   
 
You’ll notice the questionnaire asks about your business’ costs and revenues (particularly those related to recreational 
fishing bait and tackle sales), the marine recreational fisheries your business serves, and your impressions on how 
various factors are affecting your business.  
 
We realize this is sensitive information and as such, we have an enormous responsibility to ensure your information is 
used appropriately and kept secure. Your responses are completely voluntary and confidential. The questionnaire has 
an identification number for mailing purposes only; we use it to check your survey off the list when it is returned.  
 
Only through your responses can we more fully understand the economic importance of the recreational fishing 
industry. Please consider joining your peers and adding your voice to this important study. 
  
I would be happy to answer any questions you might have. Please call me at 301-427-XXXX or send an email 
to cliff.hutt@noaa.gov. Questions can also be addressed to [contractor] at XXX-XXX-XXXX or XXX@XXX.com. 
 
Thank you for your help. I look forward to your response. 
  
Sincerely, 
  
 
 
Clifford Hutt 
Office of Science and Technology 
NOAA Fisheries Service 
Silver Spring, MD  20910 

United States Department of Commerce 
National Oceanic and Atmospheric Administration 
NOAA Fisheries Service 
Silver Spring, MD 20910 

mailto:cliff.hutt@noaa.gov


<Date> 
  
Last week you should have received a questionnaire asking about your business’ costs and revenues related to 
marine recreational fishing bait, tackle, and equipment sales.  
 

• If you have already completed and returned the survey to us, please accept our sincere thanks.   
• If you have not had a chance to return it, please consider doing so in the next few days.   

 
You are part of a small sample of recreational bait and tackle stores invited to participate. Your response ensures 
we accurately reflect the importance of your industry in the region. Even if sales related to marine recreational 
fishing are only a small part of your business, your responses are still very important to the survey results.   
  
We’re happy to send you another copy if you did not receive the original questionnaire or simply misplaced it.  
Just call [contractor] at XXX-XXX-XXXX or send us email at XXX@XXX.com to request a new questionnaire. 
  
Thank you again for your consideration. We look forward to your response. 
 
Sincerely, 
 
 
Clifford Hutt 
NOAA Fisheries Service 
Silver Spring, MD  20910 
 
  
  

mailto:XXX@XXX.com


 
 
 
 
 
<Date> 
 
<BUSINESSNAME> 
<STREET ADDRESS> 
<CITY>, <ST> <ZIPCODE> 
  
To the manager of <BUSINESSNAME>, 
  
About three weeks ago, you should have received a survey in the mail that asked about your business’ costs and 
revenues related to marine recreational fishing bait, tackle, and equipment sales. As of <date>, we have not yet 
received your completed survey. If you have already returned your survey, thank you very much for your 
participation in this study. In the event that your survey has been misplaced, a replacement is enclosed.   
 
We currently lack adequate economic information on marine recreational fishing bait and tackle stores. With your 
help, we can change that. This survey will improve our understanding of the contributions of marine recreational 
fishing bait and tackle stores to the economies of coastal states and to the nation, and allow policy makers to 
better assess and minimize the effects of agency decisions on the industry. 
  
Your response does have an impact. In order for the results of this survey to be truly representative of all bait and 
tackle stores in coastal communities, it is essential that as many stores as possible return survey questionnaires.  
Please be assured that we value your privacy. Your answers are strictly voluntary and confidential.   
 
If by some chance your business does not sell recreational fishing bait and tackle, and was included in our study 
in error, write “do not sell bait and tackle” on the front of the enclosed questionnaire and return to us so we can 
remove you from our list.   
 
I appreciate you taking the time to consider helping with this survey. If you have any questions about this survey, 
please call me at 301-427-XXXX or send an email to cliff.hutt@noaa.gov.  Questions can also be addressed to 
[contractor] at XXX-XXX-XXXX or XXX@XXX.com. 
 
  
  
Sincerely, 
  
  
  
  
Clifford Hutt 
Office of Science and Technology 
NOAA Fisheries Service 
Silver Spring, MD  20910 
  
  

United States Department of Commerce 
National Oceanic and Atmospheric Administration 
NOAA Fisheries Service 
Silver Spring, MD 20910 



LARGE CHAIN LETTER 
 
 
 
 
<Date> 
 
<FULLNAME> 
<TITLE> 
<BUSINESSNAME> 
<STREET ADDRESS> 
<CITY>, <ST> <ZIPCODE> 
  
Dear <FULLNAME>, 
 
Here is the Marine Recreational Bait and Tackle Economic Survey questionnaire that your company has agreed to 
complete. This first-ever national survey will fill an important gap in NOAA Fisheries current knowledge. With 
your help, we can showcase the importance of bait and tackle retailers to the United States economy.   
 
NOAA Fisheries is the federal agency within the U.S. Department of Commerce responsible for the conservation of our 
ocean resources. We are conducting this survey to better understand the economic contributions of the saltwater bait 
and tackle retail industry. The research results will be made available to fisheries management councils, state agencies, 
and all interested citizens to inform the discussion of recreational fisheries policies.   
 
We realize this is sensitive information and as such, we have an enormous responsibility to ensure your information is 
used appropriately and kept secure. Your responses are completely voluntary and confidential. The questionnaire has 
an identification number for mailing purposes only; we use it to check your survey off the list when it is returned.  
 
Only through your responses can we more fully understand the economic importance of the recreational fishing 
industry. We greatly appreciate your company’s willingness to add its voice to this important study. 
  
I would be happy to answer any questions you might have. Please call me at 301-427-XXXX or send an email 
to cliff.hutt@noaa.gov.  
 
Thank you for your help. I look forward to your response. 
  
Sincerely, 
  
 
 
Clifford Hutt 
Office of Science and Technology 
NOAA Fisheries Service 
Silver Spring, MD  20910 
 

United States Department of Commerce 
National Oceanic and Atmospheric Administration 
NOAA Fisheries Service 
Silver Spring, MD 20910 

mailto:cliff.hutt@noaa.gov


 
National Marine Recreational Bait and Tackle Store 

2013 Large Chain Cost & Earnings Survey 
  

All answers are strictly confidential. Please report data for calendar year 2013.  
 

Survey Objective: This survey by NOAA Fisheries collects data on bait and tackle stores that service marine 
recreational anglers in order to better understand the potential economic impacts of recreational fisheries 
management actions.  Please include cost and earnings data on all of your company’s retail establishments 
located in the United States, and any direct marketing efforts your firm conducts via catalogs or the internet. 

OMB Control No. 0648-XXXX. Expiration Date: XX/XX/20XX. 

PAPERWORK REDUCTION ACT STATEMENT: Public reporting burden for this collection of information is estimated to average 3 hours pre response, 
including the time for reviewing instructions, searching existing data sources, gathering and maintaining the data needed, and completing and reviewing 
the collection of information. Send comments regarding the regarding this burden estimate or any other suggestions for reducing this burden to: Rita 
Curtis, NOAA Fisheries Service, F/ST5, 1315 East-West Hwy., Silver Spring, MD 20910.  This is a voluntary survey and responses are kept confidential as 
required by section 402(b) of the Magnuson-Stevens Act and NOAA Administrative Order 216-100, Confidentiality of Fisheries Statistics, and will not be 
released for public use except in aggregate statistical form without identification as to its source.  Notwithstanding any other provisions of the law, no 
person is required to respond to, nor shall any person be subject to a penalty for failure to comply with, a collection of information subject to the 
requirements of the Paperwork Reduction Act, unless that collection of information displays a currently valid OMB Control Number. 

 
1. Please check the category that best describes your retail business. (Check only one) 

  
 Bait and tackle specialty store (carries fishing-related equipment only) 

 Sporting goods store (carries fishing-related equipment plus goods for other sports) 

 General goods retailer that carries bait, tackle, and/or other related equipment 

 Other, please explain: ___________________________________________ 

 
 

2. What year did your store begin selling bait, tackle, and other  
fishing-related gear to recreational anglers pursuing saltwater  
fisheries? ............................................................................................... _______ (YYYY) 
 
 

3. How many retail locations did your company own/operate in 2013? ..................... _______ No. stores 
 
 

4. Calendar year data are preferred.  If it is not available, please report for the fiscal year that includes 
at least six months of data for the 2013 calendar year.  Please indicate below what time period is 
covered by the data provided in this questionnaire. 
 

 Calendar Year 2013  
  Fiscal Year – Beginning data _____ / _____ / ______ Ending date _____ / _____ / ______ 

  MM DD YYYY MM DD YYYY 
 
 

5. What were your business’ total gross sales of merchandise in 2013 rounded to the nearest million 
dollars?  This estimate should include both retail store and direct (catalog/internet) sales. 
 
2013:  $ _____________________ Million, Total Gross Sales 

 
 



 
 

6. In 2013, what percentage of your total gross sales were for recreational  
fishing bait, tackle, and other related equipment (including rods and reels,  
tackle boxes, accessories, fishing apparel, boat accessories and electronics)?   
(Include all such sales whether they were for fishing in fresh or saltwater) ............ _______ % 

 
 
 

7. What percentage of your gross recreational fishing bait, tackle, and other fishing equipment 
dollar sales came from each of the following product categories in 2013?  (Percentages should add 
to 100) 

 
_______ % Bait, alive or dead  

_______ % Fishing rods, reels, and components; Fishing tackle (e.g., lures, flies, prepared rigs, 
hooks, sinkers, gaffs); Tackle boxes and related storage containers and bags 

_______ %  Fishing lines and nets 

_______ % Accessories (e.g., clippers, pliers, knives) 

_______ % Tackle boxes and related storage containers and bags 

_______ % Special fishing apparel (e.g., waders, rain gear, wading boots) 

_______ % Boat accessories and electronics (e.g., depth finders, GPS, anchors, lines) 

_______ % Other, please describe: _______________________________ 

 

8. What percentage of your recreational fishing bait and tackle gross sales  
in 2013 were for items primarily used in saltwater or migratory (e.g., striped  
bass, salmon) fisheries? ................................................................................ _______ % 

 
 
 

9. What percentage of your gross recreational fishing bait, tackle, and other fishing equipment 
sales originated in each of the following regions in 2013? 

 
_______ %  Greater Atlantic (ME, NH, MA, RI, CT, NY, NJ, DE, MD, VA)  

_______ %  Southeast Atlantic and Gulf of Mexico (NC, SC, GA, FL, AL, MS, LA, TX)   

_______ %  West Coast, Alaska, and Hawaii (CA, OR, WA, AK, HI) 

_______ %  All non-coastal states 

 

 

10.What percentage of your total gross recreational fishing bait, tackle, and other fishing 
equipment sales occurred in each fiscal quarter in 2013? 

 
_______ %  January-March, 2013 _______ %  July-September, 2013 



 
_______ %  April-June, 2013   _______ %  October-December, 2013 
 

 

11.Please indicate if your store has catalog and/or internet sales of bait and tackle. If YES, what 
percentage of your gross bait, tackle, and fishing equipment sales came from these sources in 2013? 

 No  Yes  ............  If YES, percentage of gross sales? ________ % 

 

12.How many individuals did the company employ (full time and part time) on average in 2013? 
 
Average No. of Employees Full Time _______  Part Time _______  

   

13.Please report your total operating expenses for 2013 as a percentage of total gross sales?  If 
expenses were in access of revenues in 2013, the reported percentage should exceed 100%. 

Total expenses as % gross sales = (total gross sales – total expenses) / total gross sales 
Example:  ($100,000 - $80,000) / $100,000 = 80% 
 
_______ %     Total Expenses as a Percentage of Total Gross Sales 

 

14.Please provide your expenses for the following categories in 2013 as a percentage of your total 
operating expenses. (Percentages should add to 100) 

 
_______ % Inventory 

_______ % Employee payroll and benefits  

_______ % Building rent/mortgage 

_______ % Facility and equipment maintenance/repairs 

_______ % Utility expenses (electricity, gas, water, phone, internet) 

_______ % Marketing/Advertising (website, ad space) 

_______ % Professional services (legal, accounting, payroll) 

_______ % Insurance payments (excluding employee benefits) 

_______ % Taxes and licensing fees (property and excise) 

_______ % Shipping fees 

_______ % Other: Specify __________________________ 

 

 
 

Thank you for completing this survey! 
 
We appreciate your participation in this survey.  Please return the questionnaire in the provided postage-paid 
envelope.  Questions about this survey should be directed to Cliff Hutt at cliff.hutt@noaa.gov.  If you would like 
further information on prior studies or economic information related to marine recreational angling, please visit 
our website at http://www.st.nmfs.noaa.gov/economics/fisheries/recreational/index.   

mailto:cliff.hutt@noaa.gov
http://www.st.nmfs.noaa.gov/economics/fisheries/recreational/index


 
National Marine Recreational Bait and Tackle Store 

2013 Mid-Atlantic Cost & Earnings Survey 
  
All answers are strictly confidential. Please report data for calendar year 2013 if available.  

 

Survey Objective: This survey by NOAA Fisheries collects data on bait and tackle stores that service marine 
recreational anglers in order to better understand the potential economic impacts of recreational fisheries 
management actions. 

Please see the cover letter accompanying this survey for more details on its purpose, and how the data you 
provide will be used.  Participation in this survey is completely voluntary. 

OMB Control No. 0648-XXXX. Expiration Date: XX/XX/20XX. 

PAPERWORK REDUCTION ACT STATEMENT: Public reporting burden for this collection of information is estimated to average 30 minutes pre response, 
including the time for reviewing instructions, searching existing data sources, gathering and maintaining the data needed, and completing and reviewing 
the collection of information. Send comments regarding the regarding this burden estimate or any other suggestions for reducing this burden to: Rita 
Curtis, NOAA Fisheries Service, F/ST5, 1315 East-West Hwy., Silver Spring, MD 20910.  This is a voluntary survey and responses are kept confidential as 
required by section 402(b) of the Magnuson-Stevens Act and NOAA Administrative Order 216-100, Confidentiality of Fisheries Statistics, and will not be 
released for public use except in aggregate statistical form without identification as to its source.  Notwithstanding any other provisions of the law, no 
person is required to respond to, nor shall any person be subject to a penalty for failure to comply with, a collection of information subject to the 
requirements of the Paperwork Reduction Act, unless that collection of information displays a currently valid OMB Control Number. 

 
1. Please check the category that best describes your retail business. (Check only one) 

  
 Bait and tackle specialty store (carries fishing-related equipment only) 

 Sporting goods store (carries fishing-related equipment plus goods for other sports) 

 General goods retailer that carries bait and tackle 

 Hardware store that carries bait and tackle 

 Convenience store that carries bait and tackle 

 Marina that carries bait and tackle 

 
2. How many bait and tackle stores 

did your business own/operate in 2013 including the store selected for  
reporting as indicated in the cover letter accompanying this survey? ................... _______ No. stores 

 
 
3. Calendar year data are preferred.  If it is not available, please report for the fiscal year that includes 

at least six months of data for the 2013 calendar year.  Please indicate below what time period is 
covered by the data provided in this questionnaire. 
 

 Calendar Year 2013  
  Fiscal Year – Beginning data _____ / _____ / ______ Ending date _____ / _____ / ______ 

  MM DD YYYY MM DD YYYY 

 

 

  



 
If you own or operate multiple stores, please only provide data for the individual 
store identified in the cover letter that accompanied this survey. 
 

4. In 2013, which of the following categories best described this store’s total gross sales of all 
merchandise whether fishing-related or not? (Check only one) 

 
 $0 - $49,999  $400,000 - $599,999  $2,500,000 - $4,999,999 
 $50,000 - $99,999  $600,000 - $799,999  $5,000,000 - $7,499,999 
 $100,000 - $199,999  $800,000 - $999,999  $7,500,000 - $9,999,999 
 $200,000 - $399,999  $1,000,000 - $2,499,999  $10,000,000 or more 

 
 

5. In 2013, what percentage of your total gross sales were for recreational  
fishing bait, tackle, and other related equipment (including rods and reels,  
tackle boxes, accessories, fishing apparel, boat accessories and electronics)?   
(Include all such sales whether they were for fishing in fresh or saltwater) ............ _______ % 

 
6. What percentage of your gross recreational fishing bait, tackle, and other fishing equipment dollar 

sales came from each of the following product categories in 2013?  (Percentages should add to 
100) 

 
_______ % Bait, alive or dead  

_______ % Fishing rods, reels, and components; Fishing tackle (e.g., lures, flies, prepared rigs, 
hooks, sinkers, gaffs); Tackle boxes and related storage containers and bags 

_______ %  Fishing lines and nets 

_______ % Accessories (e.g., clippers, pliers, knives) 

 

_______ % Special fishing apparel (e.g., waders, rain gear, wading boots) 

_______ % Boat accessories and electronics (e.g., anchors, lines, depth finders, GPS) 

_______ % Other, please describe: ____________________________________ 

 

7. What percentage of your recreational fishing bait and tackle gross sales in 2013  
were for items primarily used in saltwater or anadromous (e.g., striped bass) fisheries? _______ % 
*Anadromous fish are fish that migrate up rivers from the ocean to spawn. 
 

8. Please indicate if your store sold live shrimp or fish as bait in 2013. If YES, what percentage of your 
gross bait sales were for live shrimp and fish in 2013? 

 No  Yes  ............  If YES, percentage of gross bait sales? ________ % 

 
9. What percentage of your recreational fishing bait, tackle, and other fishing equipment sales 

occurred in each fiscal quarter in 2013? 
 
_______ %  January-March, 2013 _______ %  July-September, 2013 

_______ %  April-June, 2013   _______ %  October-December, 2013 



 
 
 

10.Please indicate if your store has catalog and/or internet sales of bait and tackle. If YES, what 
percentage of your gross bait and tackle sales came from these sources in 2013? 

 No  Yes  ............  If YES, percentage of gross sales? ________ % 

 

11.How many individuals did you employ (full time and part time) on average in 2013? 
 
Average No. of Employees Full Time _______  Part Time _______  

 
12.Please report your total operating and inventory expenses for 2013 as a percentage of total 

gross sales?  If expenses were in access of revenues in 2013, the reported percentage should exceed 
100%. 

Total expenses as % gross sales = (total gross sales – total expenses) / total gross sales 
Example:  ($100,000 - $80,000) / $100,000 = 80% 
 
_______ %     Total Expenses as a Percentage of Total Gross Sales 

 

13.Please provide your expenses for the following categories in 2013 as a percentage of your total 
business expenses. (Percentages should add to 100) 

 
_______ % Inventory 

_______ % Employee payroll and benefits  

_______ % Building rent/mortgage 

_______ % Product inventory 

_______ % Facility and equipment maintenance/repairs 

_______ % Utility expenses (electricity, gas, water, phone, internet) 

_______ % Marketing/Advertising (website, ad space) 

_______ % Professional services (legal, accounting, payroll) 

_______ % Insurance payments (excluding employee benefits) 

_______ % Taxes and licensing fees (property and excise) 

_______ % Shipping fees 

_______ % Other: Specify __________________________ 

 

14.In your experience, which of the following saltwater recreational fisheries in your region generated the 
greatest sales for your business in 2013? (Check the top three) 

 
 Striped bass/Bluefish  Red or Black drum 
 Atlantic croaker/Spot/Scup  Summer or Winter flounder 
 Tautog/Triggerfish     Marlin/Tuna 



 
 Black seabass     Weakfish 
 Other: Specify ____________________ 

 
15.What year did your store begin selling bait, tackle, and other related equipment to recreational 

anglers pursuing saltwater and anadromous (e.g., striped bass) fisheries?  _______ (YYYY) 
 

16.In your opinion, how did the following 
factors affect sales of bait and fishing 
equipment by your business in 2013?  

 

 
 

Very 
Negatively 

 
 

Somewhat 
Negatively 

 
 
 

Neutral 

 
 

Somewhat 
Positively 

 
 

Very 
Positively 

 
 
 

N/A 

a) Fisheries regulations, other than 
closures       

b) Fishery seasonal closures       

c) Marine protected areas or reserves       

d) Other government regulations       

e) The status of the economy       

f) Changes in fishing participation       

g) Changes in fish stock status       

h) Changes in operating costs       

i) Internet sales of bait and tackle       

j) Fluctuations in customer loyalty       

k) Weather       

 
Please feel free to use this space to provide any comments you may have. 

 
Thank you for completing this survey! 
 
We appreciate your participation in this survey.  Please return the questionnaire in the provided postage-paid 
envelope.  Questions about this survey should be directed to Cliff Hutt at cliff.hutt@noaa.gov.  If you would 
like further information on prior studies or economic information related to marine recreational angling, please 
visit our website at http://www.st.nmfs.noaa.gov/economics/fisheries/recreational/index. 

 

mailto:cliff.hutt@noaa.gov
http://www.st.nmfs.noaa.gov/economics/fisheries/recreational/index


Appendix I.    

 

 

Figure 1. Map of coastal and near coastal counties in the continental United States where the 
proposed survey will collect economic data from independent stores and local chains 
that sell recreational fishing bait, tackle, and related equipment.  
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Figure 2. Map of coastal and near coastal counties in Alaska where the proposed survey will 

collect economic data from independent stores and local chains that sell recreational 
fishing bait, tackle, and related equipment. 
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DATES: Applications must be received 
on or before January 22, 2014, via mail 
or email. 
ADDRESSES: Applications should be sent 
to Danielle Rioux, Recreational 
Fisheries Policy Specialist, NMFS SF– 
13336, 1315 East-West Highway, Silver 
Spring, MD 20910 or Danielle.Rioux@
noaa.gov. 

FOR FURTHER INFORMATION CONTACT: 
Danielle Rioux, Recreational Fisheries 
Policy Specialist; (301) 427–8516; email: 
Danielle.Rioux@noaa.gov. 
SUPPLEMENTARY INFORMATION: MAFAC is 
the only federal advisory committee 
with the responsibility to advise the 
Secretary of Commerce on all matters 
concerning living marine resources that 
are the responsibility of the Department 
of Commerce. MAFAC established a 
Recreational Fisheries Working Group 
(RFWG) in 2010, to assist it in the 
development of recommendations to the 
Secretary on regulations, policies and 
programs critical to the mission and 
goals of the NMFS. The RFWG is 
composed of people with a specific 
interest and qualification related to 
NOAA’s recreational fisheries-related 
activities. The RFWG is composed of up 
to 25 members who are selected to 
achieve a balance of the diverse national 
and regional recreational fisheries sector 
and community perspectives. With this 
solicitation up to 16 seats on the RFWG 
will be filled. 

MAFAC established the RFWG to 
advise MAFAC on issues of importance 
to the recreational fishing community, 
such as, but not limited to: (1) Review 
and possible revision of the NOAA 
National and Regional Recreational 
Fisheries Action Agendas, (2) planning 
for and participation in a National 
Saltwater Recreational Fishing Summit, 
and (3) such other recreational fisheries 
issues and activities identified as 
appropriate by MAFAC. 

The RFWG members cannot be 
employed by NOAA or a member of a 
Regional Fishery Management Council 
or have been registered as a lobbyist 
with the Secretary of the Senate and the 
Clerk of the House of Representatives 
within two years of the date of 
appointment. Membership is voluntary, 
and except for reimbursable travel and 
related expenses, service is without pay. 

Each submission should provide the 
applicant’s name and affiliation (i.e., 
private angler, charterboat, trade 
association, etc.); contact information 
including address, phone number, fax 
number, and email address (if 
available); and should describe the 
applicant’s qualifying experience in the 
following areas: 

1. Expertise in the management or 
business of recreational fishing, and/or 
fisheries science; 

2. Informed background in 
recreational fisheries issues; and 

3. Operational knowledge of federal 
agencies and interactions with the 
Fishery Management Councils and/or 
regional and state partners. 

Letters of support will be accepted 
and may be submitted with the 
application or separately. Applications 
and letter(s) of support should be sent 
to (see ADDRESSES) and must be received 
by (see DATES). The full text of the 
MAFAC Charter and its current 
membership can be viewed at the NMFS 
Web page at www.nmfs.noaa.gov/
mafac.htm. 

Dated: December 17, 2013. 
Alan D. Risenhoover, 
Director, Office of Sustainable Fisheries, 
performing the functions and duties of the 
Deputy Assistant Administrator for 
Regulatory Programs, National Marine 
Fisheries Service. 
[FR Doc. 2013–30523 Filed 12–20–13; 8:45 am] 

BILLING CODE 3510–22–P 

DEPARTMENT OF COMMERCE 

National Oceanic and Atmospheric 
Administration 

Proposed Information Collection; 
Comment Request; Bait and Tackle 
Store Cost-Earnings Survey 

AGENCY: National Oceanic and 
Atmospheric Administration (NOAA), 
Commerce. 
ACTION: Notice. 

SUMMARY: The Department of 
Commerce, as part of its continuing 
effort to reduce paperwork and 
respondent burden, invites the general 
public and other Federal agencies to 
take this opportunity to comment on 
proposed and/or continuing information 
collections, as required by the 
Paperwork Reduction Act of 1995. 
DATES: Written comments must be 
submitted on or before February 21, 
2014. 
ADDRESSES: Direct all written comments 
to Jennifer Jessup, Departmental 
Paperwork Clearance Officer, 
Department of Commerce, Room 6616, 
14th and Constitution Avenue NW., 
Washington, DC 20230 (or via the 
Internet at JJessup@doc.gov). 
FOR FURTHER INFORMATION CONTACT: 
Requests for additional information or 
copies of the information collection 
instrument and instructions should be 
directed to Cliff Hutt, (301) 427–8588 or 
cliff.hutt@noaa.gov. 

SUPPLEMENTARY INFORMATION: 

I. Abstract 

This request is for a new collection of 
information. 

The objective of the survey is to 
collect information on the operational 
structure of bait and tackle stores that 
cater to marine recreational anglers. The 
survey will ask store owners to 
characterize and quantify their 
operational costs and sales revenues in 
addition to describing their clientele. As 
specified in the Magnuson-Stevenson 
Fishery Conservation and Management 
Act of 1996 (and reauthorized in 2007), 
National Marine Fisheries Service 
(NMFS) is required to enumerate the 
economic impacts of the policies it 
implements on fishing participants and 
coastal communities. The cost and 
earnings data collected in this survey 
will be used to estimate the economic 
contributions and impacts of bait and 
tackle stores regionally and nationwide. 

II. Method of Collection 

The primary data collection vehicle 
will be mail or internet-based surveys, 
but telephone and personal interviews 
may be employed to supplement and 
verify mail survey responses. 

III. Data 

OMB Control Number: None. 
Form Number: None. 
Type of Review: Regular submission 

(request for a new information 
collection). 

Affected Public: Individual store 
owners and/or managers. 

Estimated Number of Respondents: 
2,500. 

Estimated Time per Response: 30 
minutes. 

Estimated Total Annual Burden 
Hours: 1,250. 

Estimated Total Annual Cost to 
Public: $0 in recordkeeping/reporting 
costs. 

IV. Request for Comments 

Comments are invited on: (a) Whether 
the proposed collection of information 
is necessary for the proper performance 
of the functions of the agency, including 
whether the information shall have 
practical utility; (b) the accuracy of the 
agency’s estimate of the burden 
(including hours and cost) of the 
proposed collection of information; (c) 
ways to enhance the quality, utility, and 
clarity of the information to be 
collected; and (d) ways to minimize the 
burden of the collection of information 
on respondents, including through the 
use of automated collection techniques 
or other forms of information 
technology. 

VerDate Mar<15>2010 18:12 Dec 20, 2013 Jkt 232001 PO 00000 Frm 00016 Fmt 4703 Sfmt 4703 E:\FR\FM\23DEN1.SGM 23DEN1tk
el

le
y 

on
 D

S
K

3S
P

T
V

N
1P

R
O

D
 w

ith
 N

O
T

IC
E

S

http://www.nmfs.noaa.gov/mafac.htm
http://www.nmfs.noaa.gov/mafac.htm
mailto:Danielle.Rioux@noaa.gov
mailto:Danielle.Rioux@noaa.gov
mailto:Danielle.Rioux@noaa.gov
mailto:cliff.hutt@noaa.gov
mailto:JJessup@doc.gov


77433 Federal Register / Vol. 78, No. 246 / Monday, December 23, 2013 / Notices 

Comments submitted in response to 
this notice will be summarized and/or 
included in the request for OMB 
approval of this information collection; 
they also will become a matter of public 
record. 

Dated: December 17, 2013. 
Gwellnar Banks, 
Management Analyst, Office of the Chief 
Information Officer. 
[FR Doc. 2013–30456 Filed 12–20–13; 8:45 am] 

BILLING CODE 3510–22–P 

DEPARTMENT OF COMMERCE 

National Oceanic and Atmospheric 
Administration 

RIN 0648–XC893 

Takes of Marine Mammals Incidental to 
Specified Activities; Taking Marine 
Mammals Incidental to Rocky Intertidal 
Monitoring Surveys Along the Oregon 
and California Coasts 

AGENCY: National Marine Fisheries 
Service (NMFS), National Oceanic and 
Atmospheric Administration (NOAA), 
Commerce. 
ACTION: Notice; proposed incidental 
harassment authorization; request for 
comments. 

SUMMARY: NMFS has received an 
application from the Partnership for 
Interdisciplinary Study of Coastal 
Oceans (PISCO) at the University of 
California (UC) Santa Cruz for an 
Incidental Harassment Authorization 
(IHA) to take marine mammals, by 
harassment, incidental to rocky 
intertidal monitoring surveys. Pursuant 
to the Marine Mammal Protection Act 
(MMPA), NMFS is requesting comments 
on its proposal to issue an IHA to PISCO 
to incidentally take, by Level B 
harassment only, marine mammals 
during the specified activity. 
DATES: Comments and information must 
be received no later than January 22, 
2014. 

ADDRESSES: Comments on the 
application should be addressed to 
Michael Payne, Chief, Permits and 
Conservation Division, Office of 
Protected Resources, National Marine 
Fisheries Service, 1315 East-West 
Highway, Silver Spring, MD 20910. The 
mailbox address for providing email 
comments is ITP.Nachman@noaa.gov. 
NMFS is not responsible for email 
comments sent to addresses other than 
the one provided here. Comments sent 
via email, including all attachments, 
must not exceed a 25-megabyte file size. 

Instructions: All comments received 
are a part of the public record and will 

generally be posted to http://
www.nmfs.noaa.gov/pr/permits/
incidental.htm without change. All 
Personal Identifying Information (e.g., 
name, address) voluntarily submitted by 
the commenter may be publicly 
accessible. Do not submit Confidential 
Business Information or otherwise 
sensitive or protected information. 

An electronic copy of the application 
containing a list of the references used 
in this document and associated 
Environmental Assessment (EA) may be 
obtained by writing to the address 
specified above, telephoning the contact 
listed below (see FOR FURTHER 
INFORMATION CONTACT), or visiting the 
internet at: http://www.nmfs.noaa.gov/
pr/permits/incidental.htm. PISCO’s 
2012–2013 monitoring report can also 
be found at this Web site. Documents 
cited in this notice may also be viewed, 
by appointment, during regular business 
hours, at the aforementioned address. 
FOR FURTHER INFORMATION CONTACT: 
Candace Nachman, Office of Protected 
Resources, NMFS, (301) 427–8401. 
SUPPLEMENTARY INFORMATION: 

Background 

Sections 101(a)(5)(A) and (D) of the 
MMPA (16 U.S.C. 1361 et seq.) direct 
the Secretary of Commerce to allow, 
upon request, the incidental, but not 
intentional, taking of small numbers of 
marine mammals by U.S. citizens who 
engage in a specified activity (other than 
commercial fishing) within a specified 
geographical region if certain findings 
are made and either regulations are 
issued or, if the taking is limited to 
harassment, a notice of a proposed 
authorization is provided to the public 
for review. 

Authorization for incidental takings 
shall be granted if NMFS finds that the 
taking will have a negligible impact on 
the species or stock(s), will not have an 
unmitigable adverse impact on the 
availability of the species or stock(s) for 
subsistence uses (where relevant), and if 
the permissible methods of taking, other 
means of effecting the least practicable 
impact on the species or stock and its 
habitat, and requirements pertaining to 
the mitigation, monitoring and reporting 
of such takings are set forth. NMFS has 
defined ‘‘negligible impact’’ in 50 CFR 
216.103 as ‘‘. . . an impact resulting 
from the specified activity that cannot 
be reasonably expected to, and is not 
reasonably likely to, adversely affect the 
species or stock through effects on 
annual rates of recruitment or survival.’’ 

Section 101(a)(5)(D) of the MMPA 
established an expedited process by 
which citizens of the United States can 
apply for an authorization to 

incidentally take small numbers of 
marine mammals by harassment. 
Section 101(a)(5)(D) establishes a 45-day 
time limit for NMFS review of an 
application followed by a 30-day public 
notice and comment period on any 
proposed authorizations for the 
incidental harassment of marine 
mammals. Within 45 days of the close 
of the comment period, NMFS must 
either issue or deny the authorization. 
Except with respect to certain activities 
not pertinent here, the MMPA defines 
‘‘harassment’’ as: ‘‘any act of pursuit, 
torment, or annoyance which (i) has the 
potential to injure a marine mammal or 
marine mammal stock in the wild [Level 
A harassment]; or (ii) has the potential 
to disturb a marine mammal or marine 
mammal stock in the wild by causing 
disruption of behavioral patterns, 
including, but not limited to, migration, 
breathing, nursing, breeding, feeding, or 
sheltering [Level B harassment].’’ 

Summary of Request 
On July 10, 2013, NMFS received an 

application from PISCO for the taking of 
marine mammals incidental to rocky 
intertidal monitoring surveys along the 
Oregon and California coasts. NMFS 
determined that the application was 
adequate and complete on July 31, 2013. 
In December 2012, NMFS issued a 1- 
year IHA to PISCO to take marine 
mammals incidental to these same 
proposed activities (77 FR 72327, 
December 5, 2012). This IHA will expire 
on December 2, 2013. 

The research group at UC Santa Cruz 
operates in collaboration with two large- 
scale marine research programs: PISCO 
and the Multi-agency Rocky Intertidal 
Network. The research group at UC 
Santa Cruz (PISCO) is responsible for 
many of the ongoing rocky intertidal 
monitoring programs along the Pacific 
coast. Monitoring occurs at rocky 
intertidal sites, often large bedrock 
benches, from the high intertidal to the 
water’s edge. Long-term monitoring 
projects include Community Structure 
Monitoring, Intertidal Biodiversity 
Surveys, Marine Protected Area 
Baseline Monitoring, Intertidal 
Recruitment Monitoring, and Ocean 
Acidification. Research is conducted 
throughout the year along the California 
and Oregon coasts and will continue 
indefinitely. Most sites are sampled one 
to two times per year over a 4–6 hour 
period during a negative low tide series. 
This IHA, if issued, though, would only 
be effective for a 12-month period from 
the date of its issuance. The following 
specific aspects of the proposed 
activities are likely to result in the take 
of marine mammals: Presence of survey 
personnel near pinniped haulout sites 
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