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SUPPORTING STATEMENT 
BOTTLENOSE DOLPHIN CONSERVATION OUTREACH SURVEY 

OMB CONTROL NO. 0648-0594 
 
 
A. JUSTIFICATION 
 
This request is for extension and revision of this information collection: use of a previously 
administered survey, but in a different location. 
 
1.  Explain the circumstances that make the collection of information necessary. 

These surveys will be used to enhance wild bottlenose dolphin conservation efforts by achieving 
three main goals. These are: 

(1) To better understand and define user groups who participate in dolphin-related activities, 
such as viewing, feeding, and/or other activities that may be harmful and illegal;  

(2) To assess the effectiveness of various outreach tools that were implemented as part of the 
National Marine Fisheries Service (NMFS) “Protect Dolphins” campaign, which educates the 
public that feeding and harassment of wild dolphins is illegal and harmful; and  

(3) To determine if there are more applicable and appropriate outreach tools to convey the 
“Protect Dolphins” campaign message to the intended audience.  

The Marine Mammal Protection Act (MMPA) and its implementing regulations at 50 CFR 216 
prohibit harassment and feeding of wild marine mammals.  Feeding is specifically identified as a 
“take,” which means to harass, hunt, capture, or kill, or attempt to harass, hunt, capture, or kill 
any marine mammal.  The harmful effects of feeding and harassing wild dolphins are well 
documented by scientific researchers.  Feeding wild marine mammals alters their natural 
behavior; reduces their wariness of people and boats, which increases their risk of getting hit by 
a propeller and/or entangled in fishing line; harms them by feeding contaminated or 
inappropriate food and non-food items; and poses a significant safety risk to humans. 
 
Due to the proliferation of illegal feeding and harassment activities, the NMFS initiated a 
nationwide campaign in 1997, called “Protect Dolphins,” to educate the public about the 
legalities and harm of feeding and harassing dolphins in the wild.  The NMFS Southeast 
Regional Office (SERO) also developed marine mammal and sea turtle viewing guidelines to 
help recreational and commercial boaters view marine mammals responsibly and avoid harmful 
interactions.  Since the initiation of the Protect Dolphins campaign, the SERO has also worked 
collaboratively with stakeholders on various outreach and education efforts to raise awareness 
about the harmful impacts of feeding and harassing dolphins in the wild, as well as how to 
responsibly view them. 
 
Despite these outreach efforts, feeding and harassment of wild dolphins continue to increase in 
the Southeast United States, which may be attributed to both commercial and recreational user 
groups and the ability to enjoy water activities year-round.  The Southeast United States (U.S.) 
has several known “hot-spots” in which commercial dolphin tours are prevalent, such as Panama 

http://www.nmfs.noaa.gov/pr/laws/mmpa/
http://ecfr.gpoaccess.gov/cgi/t/text/text-idx?c=ecfr&sid=7c90aa640f7e1520022223d10223f425&tpl=/ecfrbrowse/Title50/50cfr216_main_02.tpl
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City/Destin, the Florida Keys, St. Petersburg/Tampa/Sarasota, and Indian River Lagoon, Florida; 
Hilton Head, South Carolina; Savannah, Georgia; and Corpus Christi, Texas.  In some cases, 
tourists are brought to locations where dolphins are known to aggregate and provided with the 
opportunity to closely interact with dolphins in the wild.  The extent to which dolphin feeding is 
encouraged on commercial dolphin tours is unknown, but it is certain these activities occur at 
some level, despite outreach efforts. 
 
Prevalent feeding of wild dolphins by all user groups may also be contributing to other 
conservation concerns, such as dolphins removing bait and catch from recreational angler’s gear.  
These interactions are increasingly evident with recreational boaters and anglers in many 
locations throughout the Southeast U.S.  This behavioral change in the dolphin’s foraging 
strategy results in fishing line entanglement and ingestion of both fishing line and lures/hooks.  
This is evident by a marked increase in dolphin strandings associated with fishing line and 
lures/hooks. 
 
Due to the increases in harmful human interactions with dolphins in the wild, coupled with a 
diversity of user groups and target audiences, NMFS recognizes more information is still needed 
about the human dimension of this management issue.  An effective way to collect this 
information is by directly asking those user groups and target audiences about their knowledge 
and attitudes of issues concerning harassment of dolphins and how that information was 
acquired. This can be accomplished through surveys and interviews administered in locations 
where these groups work or recreate. This project will assist NMFS in gathering information 
about the target audience and help determine more effective management and outreach strategies 
to decrease the prevalence of dolphin feeding and harassment throughout the Southeast United 
States, as well as measure the effectiveness of existing outreach strategies.  Specifically, the 
collection of this information will aid and enhance NMFS’ ability to reduce harmful and illegal 
interactions between humans and dolphins in the wild; foster public awareness about harmful 
interactions; and encourage responsible viewing of dolphins in the wild, thus aiding in their 
conservation. 
 
People’s age, race, gender, educational background, income level, place of residence, and other 
variables may influence their understanding and perspective of the natural environment.  Other 
user group characteristics, such as where they get their information, current knowledge level, and 
perceptions and opinions regarding interacting with captive and wild dolphins are also critically 
important to discern for effective outreach and education tools. Understanding and defining user 
groups who feed and harass dolphins in the wild will assist in developing a more effective 
outreach approach targeting the appropriate audience, as well as the ability to measure its 
success.  Clarifying and defining the target audience and objectives for the outreach program will 
also aid in more readily measuring the success of the program.  Furthermore, understanding the 
target audiences’ knowledge, perceptions, attitudes, motivations, and opinions before and after 
the implementation of the outreach program will provide a useful tool for measuring success. 
 
This data collection effort was previously conducted in the Panama City, FL area because it has 
been a hotspot for illegal feeding and harassment of wild dolphins for almost two decades.   
Although the geographic locations for subsequent collections are currently unknown, the location 
for this requested survey will be a coastal tourism city in the Southeast United States with similar 
human-dolphin interaction concerns. Another collection is important to ground truth what was 
learned in Panama City and determine motivations to change attitudes and behaviors. 
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The following are some of the major findings from the Panama City survey: 
• Large majorities of residents (60%), tourists (47%), and businesses (55%) said they were 

very concerned about protecting wild dolphins.  
• Many respondents who expressed the most concern about protecting wild dolphins also 

indicated interest in feeding, swimming with, and touching dolphins in the wild.  
• 30% of residents and 47% of visitors said they were very or somewhat interested in 

feeding dolphins in the wild; and 31% of residents and 42% of visitors were very or 
somewhat interested in closely interacting with dolphins in the wild, including swimming 
with, touching, and petting them.  Residents and visitors stated television, movies, 
aquariums, word or mouth, personal experience, zoos, and wildlife parks most commonly 
created this interest.  

• Slightly more than half of residents (56%) and businesses (55%) gave the correct answer 
that feeding wild dolphins is both illegal and harmful, while 40% of businesses said it 
was illegal but not harmful. Charter fishing businesses were most likely to say that 
feeding wild dolphins is illegal but not harmful.  

• There was more variation in answers to the question of whether swimming with, 
touching, or petting dolphins in the wild is both harmful and illegal – 31% of businesses 
said it was illegal but not harmful; whereas, 41% of residents. 33% of tourists, and 39% 
of businesses said it was illegal and harmful.  Newer businesses were more likely to 
indicate that these activities were not illegal.  

• About half of businesses said they tell their guests how to view wild dolphins without 
disturbing and why it is important.  Newer businesses were more likely to inform their 
guests, while a majority of businesses said they were willing to provide, display, or play 
pre-recorded educational materials to guests if these were provided at no cost.  

• Generally, signs at marinas and boat ramps, information provided as part of boating 
safety education courses, and public service announcements on TV were the top ranked 
methods for disseminating outreach materials.   

 
NMFS believes assessing the effectiveness of current outreach tools in at least two tourism 
locations is crucial to determine if the conservation messages are being conveyed and received 
by the intended audiences for two main reasons: (1) illegal feeding and harassment of wild 
dolphins continues to increase throughout the Southeast United States; and (2) educational 
messages have been implemented for well over a decade, and to date, there has not been an 
attempt to see if the messages have been received by the target audience. 

Some of the specific questions the collection is designed to answer and help achieve the stated 
goals are as follows: 

What general categories of existing outreach tools appear to have been effective in educating 
visitors, residents, and employees of recreation-based businesses in [insert location] of the 
legality and harm caused by feeding and harassing wild dolphins? Which existing categories of 
outreach tools have been ineffective at reaching the intended audiences with the intended 
outreach messages? 

What currently underutilized outreach tools are potentially an effective means of educating 
visitors, residents, and employees of recreation-based businesses in [insert location] of the 
legality and harm caused by feeding and harassing wild dolphins? 
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Do demographic characteristics, such as household income and education level influence the 
effectiveness of various outreach tools? 

Do the knowledge and attitudes of issues related to dolphin feeding and harassment differ 
according to the type of recreation-based business? Are certain types of recreation-based 
businesses more prone or more willing to provide education on these issues to their customers 
than other types of recreation-based businesses? 

2.  Explain how, by whom, how frequently, and for what purpose the information will be 
used.  If the information collected will be disseminated to the public or used to support 
information that will be disseminated to the public, then explain how the collection 
complies with all applicable Information Quality Guidelines.  
 
The collection effort consists of surveys at various piers, tourist visitor centers, marinas, and 
beach-side hotels in the study location. There are two surveys: (1) one survey administered to 
visitors to these areas and to local residents; and (2) a separate survey administered to relevant 
commercial businesses operating in the study area.  The two surveys will be administered at 
various times throughout the year based on their target audience. 
 
The survey for visitors and local residents will be administered to ensure all months in which 
tourists visit the area are captured.  The surveys will be administered in locations in the study 
area that target respondents who are most likely to participate in water-based activities that may 
lead to close interactions with wild dolphins (i.e. marina, docks, piers, etc). 
 
The commercial business survey will be administered to businesses that provide water-based 
activities during medium peak season for the project area, such as July.  Medium peak season is 
preferred over peak season, such as spring break, to avoid unduly burdening business owners 
when business is extremely high.  Medium peak season is also preferred in the event some 
businesses close during non-peak seasons.  Surveyors may, during subsequent trips to the study 
area, follow up with businesses that were not available during the first survey timeframe. 
 
NMFS will use collected information to compare and assess the effectiveness of various 
education and outreach efforts under the Protect Dolphins campaign throughout the Southeast 
United States. The results will also be crucial in directing the development of future education 
and outreach efforts in areas where close human interactions with wild dolphins occur, as well as 
understanding attitudes and motivations. 
 
Justifications for questions on each survey follow. 
 
TOURISM/LOCAL RESIDENTS SURVEY 
 
Q1: Asks respondent the level at which s/he is concerned with the protection of dolphins in the 
wild. Identifies the level of concern and provides a simple identification about the respondent's 
general feelings about protecting dolphins in the wild. 
 
Q2: Identifies whether respondent has knowledge about the legality of feeding dolphins in the 
wild, as well as the potential harm caused to dolphins from feeding or attempting to feed. 
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Q3: If such knowledge is identified in Q2, the respondent is requested to identify which outreach 
tool(s) provided this knowledge.  An extensive list is provided to help the respondent recall, as 
well as indicate if they cannot recall and why.  The information from this question provides 
information as to whether a particular outreach tool may have been more effective in providing 
the desired outreach message(s) from Q2.  The list of outreach methods provided in Q3 were 
merged, rather than provided separately, for the responses to Q2.  Merging the list of outreach 
methods shortens the survey length, while enabling NMFS to collect the information needed to 
better assess the overall effectiveness of various outreach tools. 
 
Q4-Q5: The respondent is asked whether s/he has heard it is acceptable to engage in particular 
activities of concern with dolphins in the wild.  These questions help identify sources of 
misinformation for engaging in activities that are illegal, potentially illegal, and harmful to 
dolphins in the wild.  If the respondent answers Q4 affirmatively, we ask for the source(s) of the 
erroneous information (Q5) and provide a list to help the respondent recall.  The information 
obtained from these questions will help determine where these sources of misinformation were 
generated or provided, rather than speculating, and additional outreach needs to prevent those 
sources of misinformation. 
 
Q6: Identify whether respondent has knowledge about the potential legality (i.e., harassment) 
and harm caused by swimming with, touching, or petting dolphins in the wild, as well as whether 
the respondent has knowledge of the potential for injuries inflicted to humans and dolphins by 
interacting with dolphins in the wild.  This question is separate from Q2 because Q2 asks about 
the respondents’ general knowledge as to whether feeding is illegal and harmful.  Feeding is 
explicitly stated as illegal in the Marine Mammal Protection Act, whereas, swimming, petting, or 
touching dolphins in the wild is not explicitly stated as illegal but has the potential to be illegal 
and cause harm to dolphins.  Separating these questions allows us to understand the respondents’ 
general level of knowledge and perceptions about these various types of human interactions; 
those that are illegal and not illegal; and those that are harmful to dolphins and humans. 
 
Q7: If such knowledge is identified in Q6, the respondent is requested to identify which outreach 
tool(s) provided this knowledge.  An extensive list is provided to help the respondent recall.  
This will help determine if a specific outreach tool has been particularly effective in providing 
the desired outreach message(s), knowledge, and perceptions associated with Q6. 
 
Q8: The respondent is asked to provide their personal opinion on the effectiveness of various 
outreach methods, as well as rating each of the 14 outreach tools as "very effective", "somewhat 
effective", "not very effective", or "not at all effective".  The "other" category is provided in the 
event the respondent feels there is another effective means of outreach that was not provided.  
Common methods of outreach (i.e., brochures, articles, etc) were provided to rank their 
effectiveness, as well as innovative techniques, such as billboards and Podcasts.  These 
innovative techniques were included because they have the potential to reach broad-scale 
audiences, and in the case of Podcasts, reach younger generations. 
 
Q9: This question asks the respondent to indicate which form of media may have contributed to 
their interest and desire to engage in feeding, petting, touching, and/or swimming with dolphins 
in the wild.  It also allows the respondent to indicate that they are not interested in these activities 
with dolphins in the wild.  The goal of this question is to obtain information on what motivates  
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people to want to engage in behavior that is illegal, potentially illegal, and harmful to themselves 
or dolphins. 
 
Q10:  This question is to determine if the respondent is a full-time or part-year resident of the 
[insert location], or if they are a first-time visitor to the area or a repeat visitor. 
 
Q11-17:  These questions categorize the respondent's current visit to the [insert location].  To aid 
in categorizing their visit, respondents are asked:  the length of the visit (Q11); the reason for the 
trip (Q12); how they traveled to [insert location] (Q14); and the type of lodging they stayed in 
during their visit (Q15).  The respondent is asked the following questions to gain information on 
why they traveled to [insert location] and if part of their motivation for choosing [insert location] 
as a destination was the opportunity to participate in dolphin tourism activities; if viewing 
dolphins in the wild was the motivation for visiting the area (Q13); how many others were 
traveling with them (Q16); and in which water-based/shore-based recreational activities they 
intend to participate during the current visit (Q17).  Full-time and part-year residents are not 
asked these questions because their levels of participation in dolphin tourism activities in [insert 
location] are determined by Q18.  Including full-time and part-year residents in this series of 
questions may become duplicative. 
 
Q18:  This question asks respondents who are repeat visitors to [insert location], including year-
round and part-year residents, the number of times they participated in wild dolphin tourism 
activities.  This helps gauge the level of interest of year-round, part-year residents, and visitors 
for participation in tourism-style activities.  It also helps determine if dolphin tourism is part of 
their motivation for living in the area year-round or visiting. 
 
Q19-20:  Identifies whether the respondent previously participated in wild dolphin viewing 
activities outside of the [insert location] (Q19), and if so, where and what activities (Q20). These 
questions are intended to collect information on where the respondent may have gained 
additional perceptions or received information related to the appropriateness of interacting with 
dolphins in the wild and how to interact with (responsibly or inappropriately) with dolphins in 
the wild.  They are also helpful in identifying other potential locations for conducting outreach 
campaigns.  
 
Q21-22:  Respondents are asked if they would be more willing to participate in a dolphin 
viewing tour that practices responsible viewing of dolphins in the wild, as well as provides 
additional educational and conservation information.  If the respondent answers “no” or “none of 
the above” to Q21, they are asked to answer Q22 and check all potential reasons that best 
characterizes their answer or provide an additional description.  This information is helpful to 
gauge whether participants see the value in promoting responsible viewing of wild dolphins, 
especially if programs, such as Dolphin SMART, were implemented locally1.  If participants do 
not feel responsible viewing and associated information are worthwhile, the information from  

                                                           
1 Dolphin SMART is a voluntary education program for commercial businesses to promote responsible advertising and viewing 
of dolphins in the wild.  Dolphin SMART is currently implemented in Key West and Southwest, FL; Orange Beach, AL; and 
Hawai’i, with the goal of implementing in other areas of the southeast region and Hawai’i.  For more information, please visit 
www.dolphinsmart.org. 
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Q22 helps to identify potential reasons and barriers to these conservation measures and 
programs. 
 
Q23:  Respondents who are year-round or part-year residents are asked whether they own a boat 
or jet-skis. Those who take out their own vessels on a regular basis and do not know about safe 
dolphin viewing practices, may repeatedly engage in behavior harmful to dolphins, suggesting 
the importance of targeting outreach activities for this group. 
 
Q24:  Respondents are also asked about memberships in recreation-based or conservation-based 
organizations, to identify the potential for other avenues for distributing outreach/education 
messages and products.  
 
Q25-32: Demographic and socioeconomic questions. The questions were written to mirror those 
of the U.S. Census to the highest extent possible. The demographic and socioeconomic 
information collections include: zip code/country of residence (Q25); employment status (Q26); 
total household income (Q27); ethnicity and race (Q28 and Q29); primary language (Q30); 
gender (Q31), and level of education (Q32). 
 
TOURISM-RELATED COMMERCIAL BUSINESS SURVEY 
 
Q1:  Asks respondent the level at which s/he is concerned with the protection of dolphins in the 
wild. Identifies the level of concern and provides a simple identification about the respondent's 
general feelings about protecting dolphins in the wild. 
 
Q2:  Identifies whether respondent has knowledge about the legality of feeding dolphins in the 
wild, as well as the potential harm caused to dolphins from feeding or attempting to feed. 
 
Q3:  If such knowledge is identified in Q2, the respondent is requested to identify which 
outreach tool(s) provided this knowledge.  An extensive list is provided to help the respondent 
recall, as well as indicate if they cannot recall and why.  The information from this question 
provides information as to whether a particular outreach tool may have been more effective in 
providing the desired outreach message(s) from Q2.  The list of outreach methods provided in 
Q3 were merged, rather than provided separately, for the responses to Q2.  Merging the list of 
outreach methods shortens the survey length, while enabling NMFS to collect the information 
needed to better assess the overall effectiveness of various outreach tools. 
 
Q4-Q5:  The respondent is asked whether s/he has heard it is acceptable to engage in particular 
activities of concern with dolphins in the wild.  These questions help identify sources of 
misinformation for engaging in activities that are illegal, potentially illegal, and harmful to 
dolphins in the wild.  If the respondent answers Q4 affirmatively, we ask for the source(s) of the 
erroneous information (Q5) and provide a list to help the respondent recall.  The information 
obtained from these questions will help determine where these sources of misinformation were 
generated or provided, rather than speculating, and additional outreach needs to prevent those 
sources of misinformation. 
 
Q6:  Identify whether respondent has knowledge about the potential legality (i.e., harassment) 
and harm caused by swimming with, touching, or petting dolphins in the wild, as well as whether 
the respondent has knowledge of the potential for injuries inflicted to humans and dolphins by 
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interacting with dolphins in the wild.  This question is separate from Q2 because Q2 asks about 
the respondents’ general knowledge as to whether feeding is illegal and harmful.  Feeding is 
explicitly stated as illegal in the Marine Mammal Protection Act, whereas, swimming, petting, or 
touching dolphins in the wild is not explicitly stated as illegal but has the potential to be illegal 
and cause harm to dolphins.  Separating these questions allows us to understand the respondents’ 
general level of knowledge and perceptions about these various types of human interactions; 
those that are illegal and not illegal; and those that are harmful to dolphins and humans.    
 
Q7:  If such knowledge is identified in Q6, the respondent is requested to identify which 
outreach tool(s) provided this knowledge.  An extensive list is provided to help the respondent 
recall.  This will help determine if a specific outreach tool has been particularly effective in 
providing the desired outreach message(s), knowledge, and perceptions associated with Q6.   
 
Q8:  The respondent is asked to provide their personal opinion on the effectiveness of various 
outreach methods, as well as rating each of the 14 outreach tools as "very effective", "somewhat 
effective", "not very effective", or "not at all effective".  The "other" category is provided in the 
event the respondent feels there is another effective means of outreach that was not provided.  
Common methods of outreach (i.e., brochures, articles, etc) were provided to rank their 
effectiveness, as well as innovative techniques, such as billboards and Podcasts.  These 
innovative techniques were included because they have the potential to reach broad-scale 
audiences, and in the case of Podcasts, reach younger generations.   
 
Q9:  Basic background information about the respondent and business to help characterize the 
nature of their business. Information collected includes category of water-based or wildlife-based 
commercial business. 
  
Q10-13:  These four questions ask the respondent specific information related to their business to 
better understand the demographics of the tourism business in [insert location], particularly 
related to wild dolphin tourism. General questions include: the number of years the business has 
been operating (Q10); the average size of vessels (Q11); if the business operates year-round 
(Q12); and if the business was initially started for wild dolphin tourism (Q13). 
 
Q14-15:  Those respondents identifying themselves as businesses engaged in wild dolphin 
tourism (Q13) are asked additional questions regarding whether there is an educational 
component to their trips or operations pertaining to responsibly viewing dolphins in the wild 
(Q14).  If respondents answered affirmatively to Q14, they are asked which types of outreach 
methods/materials they provide (Q15).  These questions will help gauge how many businesses 
participating in wild dolphin tourism provide some means of education pertaining to dolphin 
conservation and what type of products they use to provide their educational messages.   
 
Q16-18:  These questions assess the respondent's interest in participating in training pertaining to 
responsibly viewing dolphins in the wild for no cost or a low cost (Q16) and providing 
educational materials that are free of charge to promote responsible dolphin viewing (Q17).  If 
respondents answer “yes” to Q17, they are asked what type of media products they would be 
willing to distribute, display, or play to their guest (Q18).  These questions help identify the 
general level of interest in promoting responsible viewing of wild dolphins to their guests and 
other potential avenues for providing outreach tools to the general public.  If they answered “no,” 
they are asked to go to Q19.   
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Q19-20:  Respondents are asked if they see the value in programs that enhance wild dolphin 
conservation by promoting responsible viewing and advertising techniques, while benefitting 
from participation incentives.  If the respondent answers “no,” they are asked to go to Q20 to 
check all potential reasons that may characterize why they answered “no.”  This information is 
helpful to gauge whether participants see the value in promoting responsible viewing and 
advertising of viewing wild dolphins.  Specifically, it provides useful information to determine 
potential interest for implementing, locally, voluntary education and recognition programs, such 
as Dolphin SMART.  If participants do not feel such programs are worthwhile, the information 
from Q20 helps identify potential reasons and barriers to these conservation measures and 
programs. 
 
All data will be kept confidential and will not be released for public use except in aggregate 
statistical form (and without providing any personally identifying characteristics).  Only 
authorized NMFS personnel will have access to this information as necessary to analyze the 
effectiveness of various components of the existing education and outreach program, as well as 
use the information to make improvements to the existing program. 
 
It is anticipated that the information collected will be disseminated to the public or used to 
support publicly disseminated information. National Oceanic and Atmospheric Administration 
(NOAA)/ NMFS will retain control over the information and safeguard it from improper access, 
modification, and destruction, consistent with NOAA standards for confidentiality, privacy, and 
electronic information.  See response to Question 10 of this Supporting Statement for more 
information on confidentiality and privacy.  This information collection is designed to yield data 
that meet all applicable information quality guidelines.  Prior to dissemination, the information 
will be subjected to quality control measures and a pre-dissemination review pursuant to Section 
515 of Public Law 106-554. 
 
3.  Describe whether, and to what extent, the collection of information involves the use of 
automated, electronic, mechanical, or other technological techniques or other forms of 
information technology. 
 
The survey will not involve the use of information technology. Responses will be collected in-
person or via telephone as a follow-up if the randomly selected individual is willing but unable to 
complete the survey at that time. The survey will not be available on the Internet for the public to 
print. 
 
4.  Describe efforts to identify duplication. 
 
NMFS previously administered this survey in Panama City, FL.  The Panama City survey 
collection was the first survey conducted by NMFS to gather information on user groups 
potentially interacting with wild dolphins; assessing their level of knowledge or perception about 
the potential concerns with those interactions; where that knowledge or perception was gained; 
and how they prefer to receive their educational information.  Since the launch of the Protect 
Dolphins campaign in 1997, the effectiveness of such outreach efforts -- especially those targeted 
to in various locations like Panama City -- have not been evaluated.  Because illegal activities, 
like feeding and harassment of wild dolphins, continues and may even be increasing in many 
areas of the Southeast United States, it is important to evaluate how we are educating applicable 

http://www.fws.gov/informationquality/section515.html
http://www.fws.gov/informationquality/section515.html
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user groups and if there is a more effective technique.  It is also important to further understand 
the opinions, attitudes, and motivations that may impact conservation efforts. 
 
No information will be collected that can be available through other means.  Collecting this 
information in a different study area will not create duplication of effort or information collected 
and assessed. 
 
5.  If the collection of information involves small businesses or other small entities, describe 
the methods used to minimize burden.  
 
This survey will have negligible impact on small businesses.  The results may be made available 
on the Internet in summary form.  The estimated 30 minute completion time includes 20 minutes 
to complete and review the survey and an additional 10 minutes to mail the survey, using the pre-
addressed stamped enveloped provided, should the respondent choose to send back the survey, 
rather than completing it onsite.  If the respondent completes the survey on site, the estimated 
completion time is 20 minutes.  The survey requires a one-time completion. 
 
Only the minimum data to meet the requirements of the above data needs are requested from 
participants.  Most of the respondents for the survey targeting commercial businesses are 
considered small businesses; therefore, separate requirements based on the size of the business 
have not been developed. 
 
6.  Describe the consequences to the Federal program or policy activities if the collection is 
not conducted or is conducted less frequently.  
 
Throughout the past decade, NMFS developed public education and outreach tools, such as 
marine mammal viewing guidelines and the Dolphin SMART program, to encourage voluntary 
compliance with implementing regulations under the MMPA.  Despite numerous outreach efforts 
within NMFS and with various stakeholders, feeding and harassment activities of wild bottlenose 
dolphins continue to increase in areas throughout the Southeast United States.  The collection of 
this information will aid and enhance NMFS’ ability to reduce the harmful and illegal 
interactions between humans and wild dolphins; foster awareness to the public on these 
interactions and their harmful nature to both humans and dolphins; and encourage responsibly 
viewing wild dolphins.   
 
If the information collection is not conducted, NMFS’ will not have a holistic ability to develop 
more effective outreach tools targeting appropriate user groups and a potentially more cost-
effective public education and outreach campaign will be significantly reduced.  As financial and 
personnel resources become more limited, it is increasingly important to engage in the most 
efficient and effective use of outreach tools and mitigation efforts to aid in the conservation of 
wild dolphins, as mandated under the MMPA.  Without the information collected, NMFS will 
not be able to assess whether existing outreach tools were effective in their application in various 
locations.  NMFS will also be unable to effectively create and disseminate future outreach and 
education information to intended audiences and in the format that will enhance its utility.  
Furthermore, as illegal feeding of wild dolphins throughout the Southeast United States 
continues to increase, despite consistent outreach efforts, additional conservation issues are 
arising, such as dolphins removing bait/catch from recreational gear and becoming entangled.  
The information collected will aid NMFS in understanding human behaviors that create and 
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reinforce additional conservation challenges that may not be otherwise understood, as well as 
provide potential avenues for mitigation strategies to curtail additional conservation challenges.   
 
7.  Explain any special circumstances that require the collection to be conducted in a 
manner inconsistent with OMB guidelines.  
 
This information collection is consistent with Office of Management and Budget (OMB) 
guidelines. 
 
8.  Provide information on the PRA Federal Register Notice that solicited public comments 
on the information collection prior to this submission.  Summarize the public comments 
received in response to that notice and describe the actions taken by the agency in response 
to those comments.  Describe the efforts to consult with persons outside the agency to 
obtain their views on the availability of data, frequency of collection, the clarity of 
instructions and recordkeeping, disclosure, or reporting format (if any), and on the data 
elements to be recorded, disclosed, or reported. 
 
A Federal Register Notice soliciting comments on the information collection was published on 
April 17, 2012 (77 FR 22579).  
 
One public comment was received applicable to the scope of notice. 
 
Comment: The commenter expressed their strong support of NMFS’ efforts to collect 
information related to unsafe human interactions with bottlenose dolphins, which poses risks to 
both dolphins and people.  The commenter stated that the results should help NMFS develop 
more effective management measures, including outreach, monitoring, and enforcement.  It also 
allows an opportunity for the public to participate in this process by providing their views and 
opinions. 
 
Response:  NMFS agrees and believes this collection effort will help with bottlenose dolphin 
conservation needs.  Specifically, it will evaluate the effectiveness of current outreach measures 
at conveying the harm of human interactions with wild dolphins to both dolphins and people. 
 
9.  Explain any decisions to provide payments or gifts to respondents, other than 
remuneration of contractors or grantees. 
 
We will not provide payments or gifts to respondents. 
 
10.  Describe any assurance of confidentiality provided to respondents and the basis for 
assurance in statute, regulation, or agency policy. 
 
 
As stated on the survey instrument, all responses will be handled as confidential in accordance 
with NOAA Administrative Order 216-100, Protection of Fishery Statistics. All data will be 
protected and will not be released for public use except in aggregate statistical form (and without 
providing any personally identifying characteristics). The initial page of the survey will contain 
the following statement:  
 

http://www.corporateservices.noaa.gov/ames/administrative_orders/chapter_216/216-100.html
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Your participation in this survey is voluntary.  Any material identifying you will be destroyed at 
the end of the study.  
 
11.  Provide additional justification for any questions of a sensitive nature, such as sexual 
behavior and attitudes, religious beliefs, and other matters that are commonly considered 
private. 
 
No questions of a sensitive nature are asked in either survey. 
 
12.  Provide an estimate in hours of the burden of the collection of information. 
 
The estimated total number of respondents for this survey is approximately 469 of 625 
approached. Visitor and resident respondents will number approximately 375 individuals (out of 
500 approached) in the study area and 94 commercial tourism and recreation businesses 
operating nearby (out of 125 approached).  The estimated burden for the one-time response is 30 
minutes per respondent, which accounts for the respondent’s time to answer and submit the 
survey (NMFS conservatively estimates that it would take the respondent 20 minutes to complete 
the survey and another 10 minutes to submit the survey if the respondent chose to complete it 
later and mail it in a stamped envelope provided by NMFS).  If the respondent completes the 
survey on site, which is likely to occur in the majority of cases, the estimated completion time is 
20 minutes.   
 
Estimating a 75% response rate from the sample of individuals (residents/tourists) and the up to 
125 businesses would generate a total of 235 hours [188 hours (375 x 30 minutes) for 
visitors/local residents and 47 hours (94 x 30 minutes)] for commercial businesses] for this 
collection.  The collection effort will take place over the course of one year during various 
seasons.  Thus, this burden will be annualized over the entire period authorized for this collection 
(i.e. 3 years). 
 
The annualized burden is 79 hours (63 hours for visitors/local residents and 16 for 
commercial businesses). Annualized respondents and responses would be 125 (375/3) for 
individuals and 31 (94/3) for businesses, totaling 156. 
 
The estimated annualized cost to all respondents assumes a respondent wage value of $15/hour. 
Using this assumed value, the annualized cost to respondents would be approximately $1,185.00. 
 
13.  Provide an estimate of the total annual cost burden to the respondents or record-
keepers resulting from the collection (excluding the value of the burden hours in Question 
12 above). 
 
No additional cost burden will be imposed on respondents, as the information will be collected 
either on site or by a telephone call initiated by the contractor. 
 
14.  Provide estimates of annualized cost to the Federal government. 
 
NMFS Southeast Regional office would hire a professional survey research company to 
administer the survey instrument.  NMFS previously hired a professional survey company to 
implement the collection in Panama City, Florida for a total cost of $34,983.97.  The work was 
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conducted in 2010 and 2011, so a similar cost is anticipated to conduct the survey in another 
coastal tourism location within the Southeast United States.  Inflation costs are anticipated since 
future survey administration may be up to three years in the future, so NMFS anticipates a cost 
ranging from $35,000 - $45,000 to conduct the work.  
 
15.  Explain the reasons for any program changes or adjustments. 
 
Program Change: 
 
This data collection effort was previously conducted in the Panama City, FL area because it has 
been a hotspot for illegal feeding and harassment of wild dolphins for almost two decades.   
 
Although the geographic locations for subsequent collections are currently unknown, the location 
for this requested survey will be a coastal tourism city in the Southeast United States with similar 
human-dolphin interaction concerns.  Another collection is important to ground truth what was 
learned in Panama City and determine motivations to change attitudes and behaviors.   
 
The estimated burden has been reduced, based on results of the previous survey. 
 
16.  For collections whose results will be published, outline the plans for tabulation and 
publication. 
 
Results from this study and the prior collection in Panama City, FL will primarily be used for the 
purposes of program evaluation to ensure conservation messages are effective. The information 
gained through the surveys will be used internally by NOAA to help direct effective outreach 
strategies and measure their effectiveness.  Results from this collection may also be used in 
scientific or management reports published by the agency.  If results are published in any format, 
the results will only be presented in a statistical summary form (means, variances, and 
frequencies of categorical responses).  Raw data will be available only to NOAA employees on a 
need-to-know basis.  
 
17.  If seeking approval to not display the expiration date for OMB approval of the 
information collection, explain the reasons why display would be inappropriate. 
 
Not Applicable. 
 
18.  Explain each exception to the certification statement. 
 
Not Applicable. 
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SUPPORTING STATEMENT 
BOTTLENOSE DOLPHIN CONSERVATION OUTREACH SURVEY 

OMB CONTROL NO. 0648-0594 
 
 
B. COLLECTIONS OF INFORMATION EMPLOYING STATISTICAL METHODS 
 
1.  Describe (including a numerical estimate) the potential respondent universe and any 
sampling or other respondent selection method to be used. Data on the number of entities 
(e.g. establishments, State and local governmental units, households, or persons) in the 
universe and the corresponding sample are to be provided in tabular form. The tabulation 
must also include expected response rates for the collection as a whole. If the collection has 
been conducted before, provide the actual response rate achieved. 
 
This collection was previously conducted in Panama City, FL during 2010-2011.  There were 
465 completed surveys including 205 residents, 171 tourists, and 89 commercial businesses 
located in Panama City.  The contractor who implemented the original survey in Panama City 
provided only the number of respondents by types as indicated above and not the response rates.  
However, we were able to determine an approximate 71% response rate for the commercial 
businesses based on 89 responses to the census of approximately 125 commercial businesses in 
Panama City. In addition, the contractor reported that approximately 70% of the visitors 
randomly approached and who provided a phone number so that an interview could be 
completed later, did follow through with an interview. However, we do not know the visitor 
response rate overall. 
 
Although the geographic location for the next collection effort is currently unknown, it will be a 
coastal tourism city in the Southeast United States with similar human-dolphin interaction 
concerns.  Therefore, we assume number of respondents for residents/tourists and the response 
rate for businesses will be similar to what was collected in Panama City, FL.  
 
The potential respondent universe for the tourism/local resident survey is all local residents and 
tourists in the study area.  A location with a potential respondent universe similar to that for the 
prior collection effort in Panama City, FL will be chosen.  The number of residents in Panama 
City, FL is estimated at 36,807, according to the 2006 Census. Tourism is Bay County’s largest 
industry. According to the Panama City Beach Convention and Visitors Bureau website, each 
year, Panama City Beach attracts an estimated 4.1 million leisure visitors and an additional 2.1 
million visitors associated with business travel and special events. Therefore, the total potential 
respondent universe (Bay County residents, leisure visitors, and visitors traveling for purposes 
other than leisure) for the tourism/local resident survey is estimated to be about 6.3 million 
people. 
 
Because the current geographic location of the study area is currently unknown, demographic 
information for this population is included to help us achieve the goal of ensuring our outreach 
messages are reaching target audiences and are comparable to prior collection efforts in Panama 
City, FL. 
 
From the previous collection effort in Panama City, the demographic profiles of residents 18 and 
over visiting Panama City were as follows: 
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(1) 97% live in the Panama City metro area year-round. 
(2) The average length of time living in Panama City is 28.32 years. 
(3) Employed status was described as full-time for 40% of residents; retired for 36%; and 

self-employed for 13%. 
(4) Household income was described as under $25,000 for 24% of residents; between 

$25,000-$49,999 for 19%; and between $50,000-$74,999 for 18%. 
(5) The racial composition of residents was 82% White or Caucasian; 12% Black or African 

American; 2% Native American or Alaskan native or Aleutian; and 1% Asian. 
(6) English was the primary language for 97% of residents and Spanish for 1%. 
(7) The highest level of education attained for residents was some college or trade school but 

no degree for 28%; high school diploma or equivalent for 21%.; and bachelor’s degree 
for 17%. 

(8) The average age of residents was 54.57 years. 
 
From the previous collection effort in Panama City, the demographic profiles of tourists visiting 
Panama City were as follows: 

(1) 40% of the visitors were from Alabama; 23% from Florida; 14% from Georgia; 5% from 
Indiana; and 2% from Kentucky. 

(2) Employment status was described as full-time for 36% of visitors; retired for 29%; and 
self-employed for 13%.  

(3) Household income was described as between $50,000-$74,999 for 22%; between 
$25,000-$49,000 for 15%; and $75,000-$99,999 for 10%. 

(4) The racial composition of visitors was 75% white or Caucasian; 13% Black or African 
American; 3% Native American or Alaskan native or Aleutian; and 1% Asian. 

(5) English was the primary language for 95% of households and Spanish for 1% of 
households. 

(6) The highest level of education attained for 26% of visitors was a bachelor’s degree; high 
school diploma or equivalent for 18%; some college or trade school but no degree for 
16%; and a graduate degree for 15%. 

(7) The average age of visitors was 54.23 years. 
(8) 64% were female and 36% male. 
(9) 88% indicated this was not their first visit to Panama City and 11% indicated that it was 

their first visit. 
(10) Average number of days spent in Panama City was 5.61. 
(11) 89% traveled by car, truck, or motorcycle; 9% by airline; 2% by bus; and 2% by RV 
(12) Average number of people in the traveling party was 4, with an average of 1 child under   

 17 years old. 
 
The tourist/local resident survey will be conducted over the course of approximately nine days 
per year, and will be stratified by season (low, medium and peak season), type of day of the 
week (weekday and weekend), and time of day (morning and afternoon). Table 1 tabulates the 
anticipated aggregate number of completed surveys, based on an anticipated response rate of 
75%. Table 2 tabulates the estimated number of completed surveys by stratified samples. 
 
 
 
 
  



 3 

 
Table 1: Intercept Surveys for Tourists/Local Residents and Anticipated Number of Completions 

Approximate Number 
of Tourists/Local 

Residents Approached 

Anticipated Response 
Rate 

Number Surveys 
Completed 

500 75% 375 
 
Table 2: Anticipated Number of Completions by Subgroup 

 Approximate Number 
of Completed Surveys 

(Total and by 
Subgroups) 

Approximate 
Proportion of Total 
Completed Surveys 

     Total 375  
     Stratification   

Morning 188 1/2 
Afternoon 188 1/2 

   
Weekday 125 1/3 
Weekend 250 2/3 

   
Low season 75 1/5 

Medium-peak season 150 2/5 
Peak season 150 2/5 

For the collection as a whole, a response rate (i.e., number of those approached who comply) in 
the range of 70-80% is anticipated, based on reference materials and recent examples of intercept 
surveys, as well as the calculated response rate for businesses in Panama City from the previous 
collection.  A publication on survey design reports that in-person surveys have typical response 
rates of about 70%-75%, and in-person surveys tend to have somewhat higher response rates 
than telephone surveys (Kalton (1983)). In addition, a committee formed to evaluate the pros and 
cons of face-to-face interview versus phone interviews for the American National Election 
Studies, indicated that in-person surveys tend to have a response rate that is about 15% higher 
than telephone surveys (NESACSM, 1999). In the Panama City visitor survey, as was stated 
earlier, there was approximately a 70% response rate to the telephone survey option, but that was 
from visitors who initially agreed to be interviewed but could not completed the survey at that 
time. 

A few of the following examples of more recent intercept surveys demonstrate the estimated 
response rate for this study is in line with other intercept studies: 

A study commissioned by the Oregon Department of Transportation and carried out as intercept 
surveys to collect truck data using a roadside intercept survey method at an interstate highway 
weigh station, a Port of Portland marine terminal, and a private freight warehouse/distribution 
center, all in the Portland, OR metro area in 2003. The response rate for those who were asked to 
participate was 95% at the highway weigh station, 93% at the Port of Portland and 100% at the 
Distribution Center. This survey, designed to be two minutes in length, was much shorter than 
ours.  
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McCluskey, et al (2005) carried out a study in 2003 using an intercept survey approach at 
conventional supermarkets and natural foods markets in order to determine what attributes 
consumers consider when making beef purchases, with a special focus on attributes that may 
lead to the purchase of grass-fed beef. The response rate for this was approximately 50%. 

Shivlani, et al (2008) completed a recent study to determine knowledge, attitudes and 
perceptions of Florida Keys National Marine Sanctuary management strategies among 
stakeholders. The stakeholder groups, mode, and response rates were commercial fishermen 
(86.2%) through intercept surveys, diver operators (77.5%) through either phone or intercept 
surveys, and members of a specific environmental group (11.6%) through mail survey. 

Miller, et al (1997) conducted a street-intercept survey to assess the feasibility of street-intercept 
surveys versus random digit-dial telephone surveys in terms of its use in reaching population 
segments in urban areas that were considered difficult to reach, for example urban areas with 
high rates of crime. The street-intercept survey was carried in 1992, and again in 1993. It asked 
for demographic information and health related questions. In 1992, the survey consisted of 64 
items and took about 10 to 15 minutes to complete.  The 1993 version consisted of 91 items and 
took about 15 to 20 minutes to complete. The authors provided the response rate only for the 
1993 survey, which was 80.2%. 
 
A census approach, rather than a sampling approach, will be used for the commercial business 
survey.  We will attempt to find, and provide a survey to, all businesses in the water-based 
recreation industry operating in the vicinity of the study area. These businesses include 
diveshops, snorkel, canoe rental, boat rental, jetski, cruise and commercial tour operations, 
fishing charters/headboats, etc. We expect the number of businesses within these categories to 
number approximately 125.  This expectation is based on a search of the yellow pages online 
conducted for survey collection in Panama City Florida, which yielded the following numbers of 
each type of business: tours and charters (63), diving tours (7), recreational trips and guides (4), 
fishing boat charters, tours, and rental (2), raft trips and tours (1), personal watercraft sales and 
rental (2), boat and yacht charters, rental and leasing (4), diving equipment and supplies (19). 
Our plan is to locate relevant businesses through a local telephone directory and through online 
searches, as well as actually visiting locations near the marinas and beaches of the study area in 
order to find businesses operating in a tourism-related industry that are unlisted.  
 
The response rate is for businesses is anticipated to be about 70-80% , based on the achieved rate 
of 71% for the Panama City businesses. Table 2 shows the tabulated anticipated number of 
completions based on the expected response rate and total number of existing businesses. 
 

Table 2: Surveys for Commercial Businesses and Anticipated Number of Completions During Mid-Peak 
Season 

Commercial Businesses  Total Number of 
Businesses is 125 

75% response rate  94 
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2.  Describe the procedures for the collection, including: the statistical methodology for 
stratification and sample selection; the estimation procedure; the degree of accuracy 
needed for the purpose described in the justification; any unusual problems requiring 
specialized sampling procedures; and any use of periodic (less frequent than annual) data 
collection cycles to reduce burden. 
 
The purpose of this data collection is to evaluate the effectiveness of NMFS’ outreach techniques 
and determine if there are more appropriate outreach tools to convey NMFS’ Protect Dolphin 
conservation messages.  There are several “hot-spot” areas throughout the Southeast United 
States for which illegal feeding and harassing of wild dolphins occurs, which are usually well-
known tourist destinations.  These activities mainly take place from commercial dolphin viewing 
tours, eco-tours, charter tours, and either rental platforms for recreational use by tourists or 
privately owned vessels/platforms by residents.  Therefore, NMFS routinely places outreach 
materials at locations such as boat ramps; marinas where dolphin viewing and tours dock their 
vessels; beach-side hotels; etc. 

The data collection for local residents and tourists will occur as an intercept survey. This data 
collection effort will occur at or near sites in the study area where visitor interactions with wild 
dolphins, such as dolphin-viewing or participating in water-sports in dolphin habitat, have been 
known or are likely to occur. We chose to target the data collection efforts to those respondents 
who are likely to participate in these water-related activities in order to ensure the survey results 
yield the intended results of evaluating NMFS’ education and outreach efforts that are targeted to 
these audiences and in these locations.  

We anticipate data collection to take place at the marinas or visitor centers, where the survey 
administrator will notify, after the completion of the previous survey, the nth (or some set 
number) passerby that the individual had been randomly selected and to ask if this individual 
would be able to complete the survey. The data collector will also stress that because the 
respondent was randomly selected, it is important that this person participate and answer 
honestly so that the responses provided by him and other respondents are informative and useful. 
Data collection will occur primarily through in-person surveys provided by survey 
administrators. The survey administrators will be on hand to explain the survey, answer 
questions, and either collect the survey upon completion or provide a prepaid postage return 
envelope, if the respondent is unable to complete the survey until a later time.  

Our primary goal is to obtain a general assessment of the level of knowledge and attitudes that 
visitors and residents have of issues related to dolphin conservation, therefore we do not need a 
high degree of accuracy in terms of targeting the respondents or with a large sample size. We are 
using a sample size for which we have the resources, given that our goal is to gain information of 
the effectiveness of various outreach tools. A sample size of 400 would achieve a 95% level of 
confidence and 5% margin of error.  Our proposed sample size of 500 would slightly improve 
these margins of error.  

We anticipate using a quota of intercepts, of roughly 100 approaches per day across several 
intercept locations.The tourist/local resident survey will be stratified by season (low, medium 
and peak season), type of day of the week (weekday and weekend), and time of day (morning 
and afternoon), as summarized in Table 1 (see the response to the previous question).  However, 
we will not attempt to stratify sampling based on respondent characteristics. Summary statistics 
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and information (mainly frequencies/percentages of individual responses to particular questions 
and means/medians) will be calculated for survey responses. In addition, responses to questions 
will be used to estimate the likelihood of knowledge of issues concerning harassment of wild 
dolphins based on various characteristics and attributes of the respondent (for instance, 
demographic variables or past incidence of dolphin interactions) 
 
The data collection for commercial businesses will also occur at or near locations where visitor 
interactions with wild dolphins have been known or are likely to occur.  However, because the 
potential respondent universe for this survey is not large (estimated to be 100-150), we will 
attempt to census the entire universe of water-based businesses operating on or near the study 
area. 

Survey administrators will visit all businesses that are identified as providing water-based 
recreation activities, during mid-peak season and non-peak times seasons and times. If the 
business owner or manager cannot complete the survey at the time s/he is contacted, but is 
willing to do so, the survey administrator will return at a mutually agreed-upon time. If the 
business owner or manager is not available, the survey administrator will return repeatedly until 
contact with the appropriate party is made. 

For many of the questions, responses will primarily be reported as means (for quantitative 
answers) or frequencies (for categorical answers).  

A few of the survey questions did contain a large list of outreach tools that were provided to aid 
recall. When evaluating the effectiveness of one tool over another, we will find natural 
aggregation of categories to condense the number of categories to 11 (including “other” and 
“cannot recall”). So as an example, consider the survey question which asks the respondent to 
check the box next to various categories of outreach tools. If one or more of the posted sign 
subcategories (located at docks, fishing piers, visitor centers, or other) is marked, any of those 
subcategories will be treated as a posted sign category. We will then evaluate the percentage of 
respondents who learned particular messages through a particular tool according to both the 
original categories as well as to the higher level of aggregation. 
 
Both surveys will be a one-time data collection conducted over the course of a year, rather than a 
repeated collection.  
 
3.  Describe the methods used to maximize response rates and to deal with nonresponse. 
The accuracy and reliability of the information collected must be shown to be adequate for 
the intended uses.  For collections based on sampling, a special justification must be 
provided if they will not yield "reliable" data that can be generalized to the universe 
studied. 
 
Each of the two survey instruments, as well as the survey implementation, incorporates various 
elements to help increase response rates.  The surveys, designed to be easily understood at a 
junior high school reading level, are respondent-friendly, with clear and easy-to-comprehend 
questions.  To further aid in ease of reading and responding to questions, we incorporated 
suggested changes to simplify the language and visual presentation of the survey.  The suggested 
changes were provided through several rounds of review by those who were mindful that the 
population of respondents were likely to have at least an 8th grade education.  The survey topic 
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and related questions may also be interesting to respondents.  Each survey makes ample use of 
listing options to allow the respondent to answer by checking the appropriate boxes, which may 
aid in recall.  In addition, an in-person survey should increase response rate over other methods, 
such as mail or Internet surveys (Dillman (2000) and Kalton (1983)).  For those randomly 
selected individuals who are unable to complete the survey at that time, but who are willing to be 
surveyed, telephone contact information will be requested and a telephone survey will be 
conducted. 
In addition to the design of the survey itself, some measures will be taken in order to attempt to 
minimize the number of nonresponses through the interaction with the potential survey 
respondent. Survey administrators will briefly explain, to the randomly selected respondent, the 
value of the survey itself as well as the importance of having as high a response rate as possible 
in order to generate meaningful results.  Reassuring respondents that their responses are 
completely anonymous should also help increase response rates.  We will not collect personally 
identifying information from local residents/tourists.  For the business survey, we will keep a 
separate list of the names and addresses of those businesses that had already completed a survey 
and those that declined, solely for tracking which businesses had already been contacted.  This 
list will not be matched with the survey responses and will be destroyed at the end of the data 
collection effort. 
 
Finally, we will not ask members of the business community to complete the survey during peak 
season.  Businesses will be approached to complete the survey during medium-peak season, so as 
to enhance the likelihood that the employee or business owner will cooperate and complete the 
survey.  In addition, visits will be repeated until contact is made with the appropriate person, 
which would be someone who has sufficient knowledge of the business to answer the survey 
questions.  We will make efforts to provide respondents from the commercial sector to 
participate at their convenience, and if the survey could not be completed at that time, to set up a 
mutually convenient time. 
 
In terms of evaluating non-response bias, we plan to ask those who decline to participate in the 
survey effort to answer two questions, in order to see if their answers to those questions differed 
significantly from those who choose to participate. The questions are taken from the surveys. 
 
For those who decline to participate in the tourist/local resident survey, the two questions we 
intend to ask are:  
 
 1) How concerned are you, if at all, about protecting dolphins?  (Same as Q1 on the 

tourist/local resident survey) 
 2) What is the highest level of education you have attained?  (Same as Q32) 
 
The same category choices from Q1 and Q32 in the main survey will also be provided on the 
non-response bias questionnaire. 
 
For those who decline to participate in the commercial business survey, we intend to ask the 
following: 
 
 1) How concerned are you, if at all, about protecting dolphins?  (Same as Q1 on the 

commercial business survey) 
 2) Which of the following best describes your business?  (Same as Q9) 
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Again, these non-response questions will mirror their counterparts on the larger survey, so the 
response categories will be the same. 
 
4.  Describe any tests of procedures or methods to be undertaken. Tests are encouraged as 
effective means to refine collections, but if ten or more test respondents are involved OMB 
must give prior approval. 
No formal tests were undertaken for the original survey, conducted in Panama City. Six NMFS 
employees and three non-Federal individuals reviewed the survey to provide feedback on the 
clarity of the survey. The survey design and implementation also benefited from reviews by 
several NMFS employees with expertise in survey design and implementation.  
 
5.  Provide the name and telephone number of individuals consulted on the statistical 
aspects of the design, and the name of the agency unit, contractor(s), grantee(s), or other 
person(s) who will actually collect and/or analyze the information for the agency. 
 
The following individuals were consulted on the statistical aspect of the original survey design: 

Michelle McGregor 
National Marine Fisheries Service 
Office of Protected Resources 
301-713-2319 
 
Daniel Lew 
National Marine Fisheries Service 
Alaska Fisheries Science Center 
530-752-1746  
 
Justin Hospital 
National Marine Fisheries Service 
Pacific Islands Science Center 
808-983-5742 
 
Kristy Wallmo 
National Marine Fisheries Service 
301-713-2328  
 
The following individuals may analyze the information for the agency: 

Stacey Horstman 
Bottlenose Dolphin Conservation Program Coordinator 
National Marine Fisheries Service, 
Southeast Regional Office 
727-824-5312 
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Laura Engleby 
Marine Mammal Branch Chief 
National Marine Fisheries Service, 
Southeast Regional Office 
727-824-5312 
 
Cheryl Bonnes 
Outreach Specialist 
National Marine Fisheries Service, 
Southeast Regional Office 
727-824-5312 
NMFS plans to hire a professional survey research firm to administer the survey and analyze 
results, pending funding.  
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COMMERCIAL BUSINESS SURVEY 
 
NOAA Fisheries Service (NMFS) is conducting a survey for more information on the public’s 
awareness and knowledge about wild dolphin conservation.  The questions in this survey are 
about dolphins in the wild rather than dolphins in public display facilities (i.e., zoos and aquaria); 
therefore, any reference to the word “dolphin” means dolphins in the wild.  The results of the 
survey will be used to help determine the effectiveness of NMFS’ public outreach efforts for 
wild dolphin conservation and guide future outreach activities. 
 
 
 
 
Q1 How concerned are you, if at all, about protecting dolphins? (Please check one box)  
 

 Very concerned 
 Somewhat concerned 
 Not very concerned 
 Not at all concerned 
 Neutral 

 
 
 
 
Q2  To the best of your knowledge, which statement is true? (Please check one box) 
 

 It is illegal but not harmful to feed dolphins in the wild  please go to Q3 
 It is not illegal but harmful to feed dolphins in the wild  please go to Q3 
 It is illegal and harmful to feed dolphins in the wild  please go to Q3 
 It is not illegal nor harmful to feed dolphins in the wild  please go to Q4 

 



Q3  Please tell us where you heard or read the information about feeding dolphins in the 
wild.  (Please check all that apply)   

 
A. Posted signs on or at: 

   Docks or marinas 
 Fishing Piers 
 Visitor centers 
 Other (please describe)__________________ 

B. Brochure from: 
 Visitor centers 
 Hotel 
 Boat rental company 
 Zoo or aquarium 
 Federal, state, or local government  
 Other (please describe)__________________ 

C. Public Service Announcement (PSA) through: 
 Animal related television channel/show 
 Non-wildlife related television channel 
 Radio station 
 Newspaper 
 Magazine 

D. Zoological or nature center: 
 Zoo, aquarium, or a wildlife theme park such as Gulf World or Sea World 
 City, county, or state park  
 Other (please describe)__________________ 

E Internet:  
   Florida Visitor Bureau or local tourism website 

 Environmental conservation or non-profit organization website 
 Federal, state, or local government website 
 News related website 
 Other (please describe)__________________ 

F. Television news: 
 Local  
 National  
 Other (please describe)__________________ 

G. Newspaper article: 
 Local  
 National  
 Other (please describe)__________________ 

H. Other: 
 Educational workshops 
 Nature/wildlife tour 
 Word of mouth (i.e., friends and family) 
 Billboard 
 Other (please describe)__________________ 
 Cannot recall 



 
 
Q4 Have you ever heard or read that it is all right to feed, pet, touch, or swim with 

dolphins in the wild? (Please check one box) 
 

 Yes  please go to Q5 
 No  please go to Q6 
 Don’t know  please go to Q6 

 
 
Q5 If you answered “Yes” to Q4, please tell us where you heard or read the 

information.  (Please check all that apply)   
 
 Television 
 Newspaper 
 Magazines 
 Radio 
 Movies 
 Advertisements 
 Aquarium 
 Zoos or wildlife parks 
 Commercial tour operations 
 Word of mouth (i.e., friends and family) 
 Other (please describe)_______________________________________________ 
 Cannot recall 

 
 
Q6  Which statement is true to the best of your knowledge? (Please check one box) 
  

 Swimming with, touching, or petting dolphins is potentially illegal but not 
harmful to you or dolphins  please go to Q7 

 Swimming with, touching, or petting dolphins is not illegal but harmful to both 
dolphins and you  please go to Q7 

 Swimming with, touching, or petting dolphins is potentially illegal and harmful to 
both you and dolphins  please go to Q7 

 Swimming with, touching, or petting dolphins is not illegal nor harmful to you or 
dolphins  please go to Q8 

 
 



Q7 Please tell us where you heard or read the information about swimming with,   
touching, or petting dolphins.  (Please check all that apply)   

 
A. Posted signs on or at: 

   Docks or marinas 
 Fishing Piers 
 Visitor centers 
 Other (please describe)__________________ 

B. Brochure from: 
 Visitor centers 
 Hotel 
 Boat rental company 
 Zoo or aquarium 
 Federal, state, or local government  
 Other (please describe)__________________ 

C. Public Service Announcement (PSA) through: 
 Animal related television channel/show 
 Non-wildlife related television channel 
 Radio station 
 Newspaper 
 Magazine 

D. Zoological or nature center: 
 Zoo, aquarium, or a wildlife theme park such as Gulf World or Sea World 
 City, county, or state park  
 Other (please describe)__________________ 

E Internet:  
   Florida Visitor Bureau or local tourism website 

 Environmental conservation or non-profit organization website 
 Federal, state, or local government website 
 News related website 
 Other (please describe)__________________ 

F. Television news: 
 Local  
 National  
 Other (please describe)__________________ 

G. Newspaper article: 
 Local  
 National  
 Other (please describe)__________________ 

H. Other: 
 Educational workshops 
 Nature/wildlife tour 
 Word of mouth (i.e., friends and family) 
 Billboard 
 Other (please describe)__________________ 
 Cannot recall  



 
 
Q8 In your opinion, what are the best outreach methods for educating the public on 

safely viewing dolphins.  (Please check one box for each category) 
 

 Very 
effective 

Somewhat 
effective 

Not very 
effective 

Not at all 
effective 

Educational brochures 
and pamphlets…………     

TV Public Service 
Announcements     

Radio Public Service 
Announcements     

Print Public Service 
Announcement     

Internet……………     

Signs………….…..     

Billboards…………     

Local newspaper 
articles……………     

National magazine 
articles……………     

Local television 
stories…………….     

National television 
stories…………….     

Boater training 
courses…………….     

Workshops or town hall 
meetings………     

Podcasts…………..     

Other (please explain) 
 
 

 
 



 
 
Q9 Which of the following best describes your business? (Please check all that apply)   

 
A. Rental for: 

 Boat  
 Jet ski  
 Kayak  

B. Chartered boat rentals: 
 for fishing 
 diving excursions  
 Other (please describe)__________________ 

C. Other: 
 Public Display Facility (for example, zoo or aquarium) 
 Passenger ferry 
 Wildlife viewing 
 Dolphin tour 
 Marina 
 Pier 
 Other (please describe)__________________ 
 

 
Q10 How many years has this business been in operation? (Please describe) 

________years 
 
 
Q11 If your business is vessel-based, how many people is the vessel(s) designed to hold? 

(If your business includes more than one vessel, please provide the average vessel 
size)_____________ 

 
Q12 Does your business operate year-round? (Please check one box) 
 

 Yes 
 No 

 
Q13 Is your commercial business primarily intended to take people to view dolphins or 

provide them with a way to view dolphins (i.e. boat or jet-skis rental)? (Please check 
one box) 

 
 Yes   please go to Q14 
 No  please go to Q16 

 
 



Q14 If you answered “yes” to Q13, do you tell your guests how to view dolphins without 
disturbing them and why this is important? (Please check one box) 

 
 Yes  please go to Q15 
 No  please go to Q16   

 
 
Q15 If you answered yes to Q14, what educational methods and/or materials do you 

provide? (Please check all that apply)   
 

 Educational brochures or pamphlets  
 Signs 
 Internet materials 
 Fact sheets 
 Onboard educational commentary 
 Other (please describe)__________________ 

 
 
Q16 Would you be willing to participate in a one-time training/educational workshop on 

how to view dolphins without disturbing them? 
 

(a) At no cost? (Please check one box) 
 Yes  
 No  

 
(b) At low cost? (Please check one box) 

 Yes  please go to Q16(c) 
 No  please go to Q17 

 
(b) If you answered “yes” to Q16(b), please indicate the most you are willing to pay? 

(Please check one box) 
 $5 maximum 
 $10 maximum 
 $15 maximum 
 $20 maximum 
 More than $20 

 
Q17 Are you willing to provide, display, or play pre-recorded educational materials to 

guests if provided to you free of charge? (Please check one box) 
 

 Yes  please go to Q18 
 No  please go to Q19 

 



Q18 If you answered “yes” to Q17, please tell us which educational materials you would 
be willing to distribute, display, or play if provided free of charge.  (Please check all 
that apply) 

 
 Educational brochures or pamphlets 
 Fact Sheets 
 Signs 
 Scientific articles  
 Audio-visual Public Service Announcements 
 Podcasts 
 Internet materials 
 Posters 
 Stickers/vessel decals 
 Other (please describe)__________________ 
 

 
Q19 Do you see the value in a program that provides incentives for businesses who 

voluntarily helping to enhance conservation of dolphins by promoting responsible 
viewing and advertising? (Please check one box) 

 
 Yes  end 
 No  please go to Q20 

 
 
Q20 If you answered “no” to Q19, which reason(s) below best describes why? (Please 

check all that apply) 
 

 It may cost me money to participate. 
 I may lose businesses. 
 I don’t think that feeding or closely interacting with dolphins is harmful. 
 Other (please describe)__________________ 

 
 
Thank you for taking the time to complete this survey. Your participation is 
greatly appreciated! 
 
Public reporting burden for this information collection is estimated at 15 minutes, including time for 
reviewing instruction, gathering the information needed and completing and reviewing the collection of 
information. An additional 15 minutes is estimated for those respondents who choose to mail in their 
responses by the stamped and pre-addressed envelope provided. All responses will be handled as confidential 
in accordance with NOAA Administrative Order 216-100, Protection of Fishery Statistics. Notwithstanding 
any other provision of the law, no person is required to respond to, nor shall any person be subject to a 
penalty for failure to comply with, a collection of information subject to the requirements of the Paperwork 
Reduction Act, unless that collection of information displays a currently valid OMB Control Number. 
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RESIDENTS/TOURISTS SURVEY 
 
NOAA Fisheries Service (NMFS) is conducting a survey for more information on the public’s 
awareness and knowledge about wild dolphin conservation.  The questions in this survey are 
about dolphins in the wild rather than dolphins in public display facilities (i.e., zoos and aquaria); 
therefore, any reference to the word “dolphin” means dolphins in the wild.  The results of the 
survey will be used to help determine the effectiveness of NMFS’ public outreach efforts for 
wild dolphin conservation and guide future outreach activities. 
 
Q1 How concerned are you, if at all, about protecting dolphins? (Please check one box)  
 

 Very concerned 
 Somewhat concerned 
 Not very concerned 
 Not at all concerned 
 Neutral 

 
 
Q2  To the best of your knowledge, which statement is true? (Please check one box) 
 

 It is illegal but not harmful to feed dolphins in the wild  please go to Q3 
 It is not illegal but harmful to feed dolphins in the wild  please go to Q3 
 It is illegal and harmful to feed dolphins in the wild  please go to Q3 
 It is not illegal nor harmful to feed dolphins in the wild  please go to Q4 

 
 



Q3  Please tell us where you heard or read the information about feeding dolphins in the 
wild.  (Please check all that apply)   

 
A. Posted signs on or at: 

   Docks or marinas 
 Fishing Piers 
 Visitor centers 
 Other (please describe)__________________ 

B. Brochure from: 
 Visitor centers 
 Hotel 
 Boat rental company 
 Zoo or aquarium 
 Federal, state, or local government  
 Other (please describe)__________________ 

C. Public Service Announcement (PSA) through: 
 Animal related television channel/show 
 Non-wildlife related television channel 
 Radio station 
 Newspaper 
 Magazine 

D. Zoological or nature center: 
 Zoo, aquarium, or a wildlife theme park such as Gulf World or Sea World 
 City, county, or state park  
 Other (please describe)__________________ 

E Internet:  
   Florida Visitor Bureau or local tourism website 

 Environmental conservation or non-profit organization website 
 Federal, state, or local government website 
 News related website 
 Other (please describe)__________________ 

F. Television news: 
 Local  
 National  
 Other (please describe)__________________ 

G. Newspaper article: 
 Local  
 National  
 Other (please describe)__________________ 

H. Other: 
 Educational workshops 
 Nature/wildlife tour 
 Word of mouth (i.e., friends and family) 
 Billboard 
 Other (please describe)__________________ 
 Cannot recall  



 
 
Q4 Have you ever heard or read that it is all right to feed, pet, touch, or swim with 

dolphins in the wild? (Please check one box) 
 

 Yes  please go to Q5 
 No  please go to Q6 
 Don’t know  please go to Q6 

 
 
Q5 If you answered “Yes” to Q4, please tell us where you heard or read the 

information.  (Please check all that apply)   
 
 Television 
 Newspaper 
 Magazines 
 Radio 
 Movies 
 Advertisements 
 Aquarium 
 Zoos or wildlife parks 
 Commercial tour operations 
 Word of mouth (i.e., friends and family) 
 Other (please describe)__________________ 
 Cannot recall  

 
 
Q6  To the best of your knowledge, which statement is true? (Please check one box) 
  

 Swimming with, touching, or petting dolphins is potentially illegal but not 
harmful to you or dolphins  please go to Q7 

 Swimming with, touching, or petting dolphins is not illegal but harmful to both 
dolphins and you  please go to Q7 

 Swimming with, touching, or petting dolphins is potentially illegal and harmful to 
both you and dolphins  please go to Q7 

 Swimming with, touching, or petting dolphins is not illegal nor harmful to you or 
dolphins  please go to Q8 

 
 



Q7 Please tell us where you heard or read the information about swimming with,   
touching, or petting dolphins.  (Please check all that apply)   

 
A. Posted signs on or at: 

   Docks or marinas 
 Fishing Piers 
 Visitor centers 
 Other (please describe)__________________ 

B. Brochure from: 
 Visitor centers 
 Hotel 
 Boat rental company 
 Zoo or aquarium 
 Federal, state, or local government  
 Other (please describe)__________________ 

C. Public Service Announcement (PSA) through: 
 Animal related television channel/show 
 Non-wildlife related television channel 
 Radio station 
 Newspaper 
 Magazine 

D. Zoological or nature center: 
 Zoo, aquarium, or a wildlife theme park such as Gulf World or Sea World 
 City, county, or state park  
 Other (please describe)__________________ 

E Internet:  
   Florida Visitor Bureau or local tourism website 

 Environmental conservation or non-profit organization website 
 Federal, state, or local government website 
 News related website 
 Other (please describe)__________________ 

F. Television news: 
 Local  
 National  
 Other (please describe)__________________ 

G. Newspaper article: 
 Local  
 National  
 Other (please describe)__________________ 

H. Other: 
 Educational workshops 
 Nature/wildlife tour 
 Word of mouth (i.e., friends and family) 
 Billboard 
 Other (please describe)__________________ 
 Cannot Recall 



 
 
Q8 In your opinion, what are the best outreach methods for educating the public on 

safely viewing dolphins.  (Please check one box for each category) 
 

 Very 
effective 

Somewhat 
effective 

Not very 
effective 

Not at all 
effective 

Educational 
brochures and 
pamphlets………… 

    

TV Public Service 
Announcements     

Radio Public Service 
Announcements     

Print Public Service 
Announcement     

Internet……………     

Signs………….…..     

Billboards…………     

Local newspaper 
articles……………     

National magazine 
articles……………     

Local television 
stories…………….     

National television 
stories…………….     

Boater training 
courses…………….     

Workshops or town 
hall meetings………     

Podcasts…………..     

Other (please explain) 
 
 
 



 
Q9 If feeding, petting, touching, and/or swimming with dolphins interests you, what do 

you think created this interest or desire (i.e, TV shows, aquaria/zoos, dolphins’ 
friendly appearance, etc)? (Please describe or else state if this does not interest you) 
_______________________________________________________________________ 

 
 
Q10 Which statement below best describes your living situation?  (Please check one box).   
 
   I live in the Panama City Beach metro area  please go to Q18 
   I am a resident for part of the year in the Panama City Beach metro area  please go 

to 18) 
   I am a first-time visitor to the Panama City Beach metro area  please go to Q11 
   I am a repeat visitor to the Panama City Beach metro area  please go to Q11 
 
 
Q11 How many total days will you be in the Panama City Beach metro area for your 

current trip? _________ day(s) 
 
 
Q12 Which of the following best describes the purpose of your current trip to the 

Panama City Beach metro area? (Please check one box) 
 

 Work 
 Vacation 
 Visit family or friends 
 Other (please describe)__________________ 

 
 
Q13 For your current trip, did you come to the Panama City Beach metro area 

specifically to view dolphins? (Please check one box) 
 

 Yes  
 No  

 
 
Q14 By what means did you travel to the Panama City Beach metro area for your 

current trip? (Please check one box) 
 
   Airline 
   Car 
   Bus 

 Other (please specify)__________________ 
 

 



Q15 Where did you stay while in the Panama City Beach metro area during your current 
trip? (Please check one box) 

 
   Hotel 
   Motel 
   Time-share/condo 
     Resort 
   Rented cottage 
   Motor home 
   Camp in state park 
     Stayed with local friends/family 

 Other (please describe)__________________ 
 
 
Q16 How many people, including yourself, are traveling with you to the Panama City 

Beach metro area _______  Adults?       ______ Children under 18? 
 
 
Q17 During your current trip, which of the following activities do you plan to participate 

in while you are in the Panama City Beach metro area?  (Please check all that apply)  
 

A.  Fishing from: 
  A boat belonging to you or someone in your group  
 A rented boat 
 A paid charter boat 
 The beach 
 Piers  

B. Swimming from: 
    Boats 
   The beach 

C. Viewing Dolphins from a: 
 Boat belonging to you or someone in your group  
 Rented boat  
 Paid charter boat  
 Paid jet skis tour 

D. Other: 
 Jet ski 
 Snorkel 
 Scuba Dive 
 Kayak 
 Swim-with dolphins excursion 

 
 



Q18 How may times have you participated in dolphin viewing activities in the Panama 
City Beach metro area? (Please check one box) 
 
 Never 
 Once 
 2-3 times 
 4-7 times 
 8-10 times 
 11 or more times 

 
 
Q19 Have you ever participated in dolphin viewing activities in other areas of Florida, 

the United States, or internationally? 
 

 Yes  please go to Q20 
 No  please go to Q21 

 
 
Q20 If you checked “yes” in Q19 to participating in dolphin viewing activities in other 

areas of Florida, the United States, or internationally: 
  

(a) In what location did you participate in these activities? (Please specify) 
_____________________________________________________________________ 

 
(b) In these other areas, which of the following dolphin activities did you 

participate? (Please check all that apply) 
 

 Viewing dolphins from a boat 
 Viewing dolphins from jet-skis 
 Viewing dolphins from kayaks 
 Swimming with dolphins in the wild 
 Scuba-diving with dolphins in the wild 
 Other (please describe)__________________ 

 
 
Q21 Would you prefer to go on a dolphin viewing tour that:  (Please check all that apply) 
 

 Minimizes impacts on dolphins by viewing them at a safe distance?   please go 
to Q23 

 Provides educational information on dolphins biology and research  please go 
to Q23 

 Provides information on how to help with dolphin conservation  please go to  
Q23 

 No or None of the above  please go to Q22  
  
 



Q22 If you answered “no” or “none of the above” to Q21, which reason(s) below best 
describes why? (Please check all that apply) 

 
 It may cost more. 
 I want to get as close to dolphins as possible. 
 I don’t see the value in viewing dolphins from a safe distance. 
 Dolphins don’t need conservation measures. 
 Other (please describe)__________________ 
 

 
Q23 If you live in the Panama City Beach metro area year-round or for part of the year, 

do you own a boat or jet-skis?  (Please check one box) 
 

 Yes  
 No 
 I’m a visitor 

 
 
Q24 Are you a member of any organizations or associations related to the activities listed 

below? (Please check all that apply) 
 

 Boating 
 Fishing 
 Water-based recreational sports 
 Athletics 
 Conservation 
 Other (please describe)__________________ 
 

 
Q25 What is your home zip code, or if you are from another country, where is your home 

country? (Please describe)  _____________ 
 
 
Q26 Which of the following describes your employment status? (Please check one box) 
 

 Employed full-time 
 Employed part-time 
 Homemaker 
 Student 
 Retired 
 Currently unemployed 
 Other (please describe) ___________________________________________ 

 
 



Q27 What was your total household income (before taxes) in 2008? (Please check one box)  
 

 Less than $24,999  
 $25,000-$49,999  
 $50,000-$74,999     
 $75,000-$99,999 
 $100,000-$124,999         

  $125,000-$149,999     
 $150,000-$199,999 
 $200,000 or more 

 
 
Q28 Are you Hispanic or Latino? (Please check “No” if not Hispanic or Latino) 
 

 Yes    
 No 

 
 
Q29 What is your race? (Please select one or more) 
 

 Asian 
 American Indian or Alaska Native 
 Black or African American 
 Native Hawaiian or other Pacific Islander 
 White 
 

 
Q30 What language do you primarily speak at home?  (Please check one box) 
 

 English 
  Spanish 
 Other (please specify)__________________ 
 

 
Q31 Are you:  
 

 Male  
 Female 

 
 



Q32 What is the highest level of education you have attained? (Please check one box) 
 

 Less than 9th grade 
 9th grade to 12th grade, no diploma 
 High school graduate (includes equivalency) 
 Some college, no degree 
 Two year college degree (AA, AS) or technical school 
 Four year college graduate (BA, BS) 
 Some graduate work, but did not receive a graduate degree 
 Graduate degree (MA, MS, PhD, JD, MD, etc) 

 
 
 
 
 
 
 
 
 
Thank you for taking the time to complete this survey. Your participation is 
greatly appreciated! 
 
Public reporting burden for this information collection is estimated at 15 minutes, including time for 
reviewing instruction and completing and reviewing the collection of information. An additional 15 minutes is 
estimated for those respondents who choose to mail in their responses by the stamped and pre-addressed 
envelope provided.  All responses will be handled as confidential in accordance with NOAA Administrative 
Order 216-100, Protection of Fishery Statistics. Notwithstanding any other provision of the law, no person is 
required to respond to, nor shall any person be subject to a penalty for failure to comply with, a collection of 
information subject to the requirements of the Paperwork Reduction Act, unless that collection of 
information displays a currently valid OMB Control Number. 
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United States that is subject to the 
Export Administration Regulations 
(‘‘EAR’’), or in any other activity subject 
to the EAR including, but not limited to: 

A. Applying for, obtaining, or using 
any license, License Exception, or 
export control document; 

B. Carrying on negotiations 
concerning, or ordering, buying, 
receiving, using, selling, delivering, 
storing, disposing of, forwarding, 
transporting, financing, or otherwise 
servicing in any way, any transaction 
involving any item exported or to be 
exported from the United States that is 
subject to the EAR, or in any other 
activity subject to the EAR; or 

C. Benefiting in any way from any 
transaction involving any item exported 
or to be exported from the United States 
that is subject to the EAR, or in any 
other activity subject to the EAR. 

Second, that no person may, directly 
or indirectly, do any of the following: 

A. Export or reexport to or on behalf 
of a Denied Person any item subject to 
the EAR; 

B. Take any action that facilitates the 
acquisition or attempted acquisition by 
a Denied Person of the ownership, 
possession, or control of any item 
subject to the EAR that has been or will 
be exported from the United States, 
including financing or other support 
activities related to a transaction 
whereby a Denied Person acquires or 
attempts to acquire such ownership, 
possession or control; 

C. Take any action to acquire from or 
to facilitate the acquisition or attempted 
acquisition from a Denied Person of any 
item subject to the EAR that has been 
exported from the United States; 

D. Obtain from a Denied Person in the 
United States any item subject to the 
EAR with knowledge or reason to know 
that the item will be, or is intended to 
be, exported from the United States; or 

E. Engage in any transaction to service 
any item subject to the EAR that has 
been or will be exported from the 
United States and which is owned, 
possessed or controlled by a Denied 
Person, or service any item, of whatever 
origin, that is owned, possessed or 
controlled by a Denied Person if such 
service involves the use of any item 
subject to the EAR that has been or will 
be exported from the United States. For 
purposes of this paragraph, servicing 
means installation, maintenance, repair, 
modification or testing. 

Third, that, after notice and 
opportunity for comment as provided in 
section 766.23 of the EAR, any other 
person, firm, corporation, or business 
organization related to a Denied Person 
by affiliation, ownership, control, or 
position of responsibility in the conduct 

of trade or related services may also be 
made subject to the provisions of this 
Order. 

Fourth, that this Order does not 
prohibit any export, reexport, or other 
transaction subject to the EAR where the 
only items involved that are subject to 
the EAR are the foreign-produced direct 
product of U.S.-origin technology. 

In accordance with the provisions of 
Sections 766.23(c) of the EAR, Zarand 
Aviation, at any time, may appeal this 
Order by filing a full written statement 
in support of the appeal with the Office 
of the Administrative Law Judge, U.S. 
Coast Guard ALJ Docketing Center, 40 
South Gay Street, Baltimore, Maryland 
21202–4022. 

A copy of this Order shall be sent to 
Mahan Air General Trading LLC, Skyco 
(UK) Ltd., and Equipco (UK) Ltd. and 
shall be published in the Federal 
Register. This Order is effective 
immediately and shall remain in effect 
until August 13, 2012, unless renewed 
in accordance with Section 766.24(d) of 
the Regulations. 

Dated: April 9, 2012. 
David W. Mills, 
Assistant Secretary of Commerce for Export 
Enforcement. 
[FR Doc. 2012–9154 Filed 4–16–12; 8:45 am] 

BILLING CODE P 

DEPARTMENT OF COMMERCE 

National Oceanic and Atmospheric 
Administration 

Proposed Information Collection; 
Comment Request; Southeast Region 
Bottlenose Dolphin Conservation 
Outreach Survey 

AGENCY: National Oceanic and 
Atmospheric Administration (NOAA), 
Commerce. 
ACTION: Notice. 

SUMMARY: The Department of 
Commerce, as part of its continuing 
effort to reduce paperwork and 
respondent burden, invites the general 
public and other Federal agencies to 
take this opportunity to comment on 
proposed and/or continuing information 
collections, as required by the 
Paperwork Reduction Act of 1995. 
DATES: Written comments must be 
submitted on or before June 18, 2012. 
ADDRESSES: Direct all written comments 
to Jennifer Jessup, Departmental 
Paperwork Clearance Officer, 
Department of Commerce, Room 6616, 
14th and Constitution Avenue NW., 
Washington, DC 20230 (or via the 
Internet at JJessup@doc.gov). 

FOR FURTHER INFORMATION CONTACT: 
Requests for additional information or 
copies of the information collection 
instrument and instructions should be 
directed to Stacey Horstman, (727) 824– 
5312 or Stacey.Horstman@noaa.gov. 
SUPPLEMENTARY INFORMATION: 

I. Abstract 

This request is for a revision of a 
current information collection. 

The objective of these surveys is to 
assess the level of awareness on issues 
related to regulations preventing 
feeding/harassment of wild bottlenose 
dolphins, which are protected under the 
Marine Mammal Protection Act. In 
particular, the surveys are designed to 
determine what commercial businesses 
and the general public know about 
specific regulations prohibiting feeding 
and harassment of bottlenose dolphins, 
and how they gained their knowledge 
and/or perceptions on the topic. The 
first survey was conducted in Panama 
City, Florida, where numerous 
incidences of dolphin harassment and 
feeding are continually documented. 
Revision: The intent is to use this 
survey in one to two other geographic 
areas of the southeast region that are 
also ‘‘hot-spots’’ for dolphin harassment 
and feeding activities to gain a similar 
understanding and ensure outreach 
messages are appropriate for intended 
audiences. 

National Marine Fisheries Service 
(NMFS) will request information from 
local residents, tourists, and commercial 
businesses through a one-time survey in 
the geographic location identified in the 
revision supporting statement. This 
information, upon receipt, will be used 
to develop effective and better-targeted 
outreach efforts in order to enhance 
bottlenose dolphin conservation in the 
southeast United States. 

II. Method of Collection 

Participants voluntarily complete 
paper questionnaires and methods of 
submittal include on-site, mail, and 
facsimile transmission of paper forms. 

III. Data 

OMB Control Number: 0648–0594. 
Form Number: None. 
Type of Review: Regular submission 

(revision of a current information 
collection). 

Affected Public: Individuals; business 
or other for-profits organizations. 

Estimated Number of Respondents: 
1,200. 

Estimated Time per Response: 20 
minutes. 

Estimated Total Annual Burden 
Hours: 400. 
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Estimated Total Annual Cost to 
Public: $0. 

IV. Request for Comments 

Comments are invited on: (a) Whether 
the proposed collection of information 
is necessary for the proper performance 
of the functions of the agency, including 
whether the information shall have 
practical utility; (b) the accuracy of the 
agency’s estimate of the burden 
(including hours and cost) of the 
proposed collection of information; (c) 
ways to enhance the quality, utility, and 
clarity of the information to be 
collected; and (d) ways to minimize the 
burden of the collection of information 
on respondents, including through the 
use of automated collection techniques 
or other forms of information 
technology. 

Comments submitted in response to 
this notice will be summarized and/or 
included in the request for OMB 
approval of this information collection; 
they also will become a matter of public 
record. 

Dated: April 11, 2012. 
Gwellnar Banks, 
Management Analyst, Office of the Chief 
Information Officer. 
[FR Doc. 2012–9097 Filed 4–16–12; 8:45 am] 

BILLING CODE 3510–22–P 

DEPARTMENT OF COMMERCE 

National Oceanic and Atmospheric 
Administration 

Proposed Information Collection; 
Comment Request; Southeast Region 
Gulf of Mexico Electronic Logbook 
Program 

AGENCY: National Oceanic and 
Atmospheric Administration (NOAA), 
Commerce. 
ACTION: Notice. 

SUMMARY: The Department of 
Commerce, as part of its continuing 
effort to reduce paperwork and 
respondent burden, invites the general 
public and other Federal agencies to 
take this opportunity to comment on 
proposed and/or continuing information 
collections, as required by the 
Paperwork Reduction Act of 1995. 
DATES: Written comments must be 
submitted on or before June 18, 2012. 
ADDRESSES: Direct all written comments 
to Jennifer Jessup, Departmental 
Paperwork Clearance Officer, 
Department of Commerce, Room 6616, 
14th and Constitution Avenue NW., 
Washington, DC 20230 (or via the 
Internet at JJessup@doc.gov). 

FOR FURTHER INFORMATION CONTACT: 
Requests for additional information or 
copies of the information collection 
instrument and instructions should be 
directed to Anik Clemens, (727) 551– 
5611 or Anik.Clemens@noaa.gov. 
SUPPLEMENTARY INFORMATION: 

I. Abstract 

This request is for extension of a 
current information collection. 

The Magnuson-Stevens Fishery 
Conservation and Management Act 
(Magnuson-Stevens Act) authorizes the 
Gulf of Mexico Fishery Management 
Council (Council) to prepare and amend 
fishery management plans for any 
fishery in waters under its jurisdiction. 
National Marine Fisheries Service 
(NMFS) manages the shrimp fishery in 
the waters of the Gulf of Mexico (Gulf) 
under the Shrimp Fishery Management 
Plan (FMP). The electronic logbook 
(ELB) regulations for the Gulf shrimp 
fishery may be found at 50 CFR 
§ 622.5(a)(iii). 

There are currently approximately 
1,563 permitted vessels that harvest 
shrimp from the Exclusive Economic 
Zone (EEZ), and the Council estimates 
that there are over 13,000 boats that fish 
in state waters. With such a large 
number of vessels of differing sizes, 
gears used, and fishing capabilities 
compounded by seasonal variability in 
abundance and price and the broad 
geographic distribution of the fleet, 
ELBs provide a more precise means of 
estimating the amount of fishing effort 
than current methods. Using ELBs to 
improve estimating fishing effort will 
help improve estimating bycatch in the 
Gulf shrimp fleet. 

II. Method of Collection 

The electronic logbook autonomously 
collects effort data and is downloaded 
by contract personnel every 2–3 months. 
The electronic logbook memory chip 
will be removed from the unit and 
downloaded at the contractor site in 
College Station, Texas. A new logbook 
memory chip will replace the removed 
memory chip, a process taking less than 
one minute. 

III. Data 

OMB Control Number: 0648–0543. 
Form Number: None. 
Type of Review: Regular submission 

(extension of a current information 
collection). 

Affected Public: Business or other for- 
profit organizations. 

Estimated Number of Respondents: 
600. 

Estimated Time per Response: ELB 
removal/reinstallation 1 minute. 

Estimated Total Annual Burden 
Hours: 60. 

Estimated Total Annual Cost to 
Public: $0 in recordkeeping/reporting 
costs. 

IV. Request for Comments 

Comments are invited on: (a) Whether 
the proposed collection of information 
is necessary for the proper performance 
of the functions of the agency, including 
whether the information shall have 
practical utility; (b) the accuracy of the 
agency’s estimate of the burden 
(including hours and cost) of the 
proposed collection of information; (c) 
ways to enhance the quality, utility, and 
clarity of the information to be 
collected; and (d) ways to minimize the 
burden of the collection of information 
on respondents, including through the 
use of automated collection techniques 
or other forms of information 
technology. 

Comments submitted in response to 
this notice will be summarized and/or 
included in the request for OMB 
approval of this information collection; 
they also will become a matter of public 
record. 

Dated: April 11, 2012. 
Gwellnar Banks, 
Management Analyst, Office of the Chief 
Information Officer. 
[FR Doc. 2012–9096 Filed 4–16–12; 8:45 am] 

BILLING CODE 3510–22–P 

DEPARTMENT OF COMMERCE 

National Oceanic and Atmospheric 
Administration 

RIN 0648–XB069 

Endangered and Threatened Species; 
Notice of Intent To Update a Recovery 
Plan for the Blue Whale and Prepare a 
Recovery Plan for the North Pacific 
Right Whale 

AGENCY: National Marine Fisheries 
Service (NMFS), National Oceanic and 
Atmospheric Administration (NOAA), 
Commerce. 
ACTION: Notice of intent to update and 
prepare recovery plans; request for 
information. 

SUMMARY: The National Marine 
Fisheries Service (NMFS) is announcing 
its intent to update a recovery plan for 
the blue whale (Balaenoptera musculus) 
and prepare a recovery plan for the 
North Pacific right whale (Eubalaena 
japonica) and requests information from 
the public. NMFS is required by the 
Endangered Species Act of 1973 (ESA), 
as amended to develop plans for the 
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